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THE WHITE HOUSE
WASHINGTON

Administratively Confidential

August 3, 1971

MEMORANDUM FOR: L. }g:@éﬁz

FROM: GORDON STRACHAN
SUBJECT : National Journal Article
on Polls -- Andrew Glass

Dr. Derge called me this morning at 11:30 a.m. to report
that he had just received a call from Andrew Glass of the
National Journal who told Derge's secretary that he was
doing an article for the Journal on polls and would there-
fore like to talk with Dr. Derge. Dr. Derge refused to
talk to him but called me to advise of the fact that

Glass had tried to reach him.

Andrew Glass called me at 1:10 p.m. and I, too, did not
take the call.

A check with Ed Harper indicates that he knows Andrew
Glass but had not received a call from him recently.
Apparently Andrew Glass recently did an article for the
National Journal on revenue sharing and gave the Adminis-
tration a very rough going over. Harper reports that
Andrew Glass breached an agreement with Jamie McLane on
revenuing sharing as he was not to directly gquote Mr.
McLane.

Checks with Ken Cole's office and John Campbell's office
indicate that they have not received calls from Andrew
Glass. Neither you nor Mr. Haldeman have received calls.

A check with Tom Benham, however, indicates that he talked
with Andrew Glass about a week ago for 15-20 minutes. The
story Benham gives me is that Andrew Glass called him in

the regular course of his calls to Gallup and Harris, etc.,
about political polling. Benham reports that he reviewed
his involvement in past campaigns but he emphasizes that he
did not disclose Dr. Derge's name nor mine. According to
Benham, the National Journal article will be out in one week.
Bruce says our only contact at National Journal is Bonafede
and that requests to him go through Ziegler's office.

Should I have Ziegler's officeContact Mr. Bonafede about

Andrew Glass' articléey

A./Uo,
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Political Report/Pollsters prow! nation as candidates

iuse opinion surveys to plan 72 campaign

|

!

From the White House to small-town
America, the political pollsters are
once more on the prowl,

A National Journal survey of po-
Titical pollsters and their clients reveals
that the business-which, like politics
itself, is as much an art as o science —
is deeply rooted in the cunipaign proc-
ess. Tt revealed also that many can-
didates still are refuctant to say pub-
licly how heavily they rely on polls.

Like people who never walk under
tadders even though they »ay they are
not superstitious, candidates 20 on
buying the poils. With the approach
of the 1972 national elections, spend-
ing for political surveys is likely to
match or exceed 1965 levels,

In his book, Fingncing the 1968
Election {(D.C, Heath and Company,
1971), Hzrbert E. Alexander estimated
that spending for public opinion polls
for all cundidutes at all levels in 1968
came to $6 million.

The estimate, based on 1,200 polls
which cost an average of $5.000, is
conservaiive, one comprehensive state-
side poil cun oont 515630,

op to bottom: The Whire House re-
ceives a steady stream of public opin-
ion survey results, Some of them are
comymissioned, dircetly or indirectly,
by the White House itse!lt others re-
sult  from  “pizgybacking’ —adding
questions to o polls already  commis-
sioned by Republican candidates or to

\poI!.»; taken for other purpases.

A campaizn tack foree, working in

currently is seeking to define
¢ needs for Mr. Nixon's 1972
campaign.

in addition, the President reguests
and  receives regular “weathervane”
poils that arc commissioned for him
by friends and admirers, mainly in the
business world. Similar polls were
taken on a regolar busis for Presidents
Ereniower, Kennedy and Johnson.

But the political potling profession
docs not subsist alome on surveys
taken by the White House or by the
President’s Democratic rivals,

Robert_Teeter, the White Houdy
!iamctm%i—bascd Market
Opsmuon Research, o Kepublican-ori-
entzd polling firm. suid: “One of the
biz chunges we're wecing s the lcvy
dowr to which polling is used.

“leused to be that there were o few
sopiisticated pubernatorial and sena-
tors] campaigns using il Now, almost
all of them are in it Muay Congress-
men e it And it pops up in state
icoishotures and in city races.”

Oliver A, Quayle T who has taken

polis fur most of e Thovoeoruts now
in the Senate, said: “It's now almost
SO, 1t sou're interesied in what
people think, this s the best way to
find out. People who luve never
putied betere are polling now. It's
standard procedure.”
The “new breed”™: A vetesan Demo-
cratic campiign muniaer believes the
polisters” growth is basud in part on a
new breed of politician, As he putit:

by Andrew §. Glass

“You're finding more people run-
ning for political office with less polit-
ical experience than ever hefore. So
they really don’t have an intuitive base
of bow well they'll do. They dont
have the knowledge of their state that
a puy who has been in politics a long
time has. But they know cnough that
they need to know. So the polisters
arc all sclling.”

At its higher rungs, the polling pro-
fesston remains 2 tight-knit group. It
divides, almost equally, into those
who poll only for Republicans, those
who poll enly for Democrats and those
who poll for both.

But, as pollster Michael
said, “we're all one club.™

Rowan

Nixon

In seeking the Presidency in 1968,
Richard Nixon spent about $300,000
for the fongest, most costly and most
complex polling project in campaign
hiztorv. Although there is no read
battle for the nomination in sieht, the
Nixon White House has budgeted
S3O.0U0 Tor polling research tor the
1972 campaign.
Qrgzelaudion: In the White House it-
self, the cathering of poll infermation
is supervised by HLR. Haoldeman, the
President’s chiel of staff, who has™a
background in advertising and market
rescarch, (For a report on Haldernan,
see No 10, p. 513

Campuign planning  heyvond  the
White House gotes is being hundled
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Gallup and Harris: The Published National Polls

The chart at top right traces
President Nikon's shifts in popu-
larity, as mecasured by the Galiup
Poll. On cach ovceusion, some 1,560
persons, the normal national sam-
ple, responded to the guestion: Do

you approve or disapprove of the -

way Nixon is hendling his job as
President?”

The bottom chart covers the
same time period and traces the
trend in trial heats between Mr
Nixon and Sen. Edmund S, Mus-
kie, D-Maing, as measured by the
Harris Survey, (Gov, George C.
Wallace, D-Alu., was inciuded in
the trial heats: his support runged
from 9 o 13 pereent))

Dots along the lines show the
dates of the surveys. Parallel gray
bunds show the maximum extent of
sample error.

George H. Gullup and Louis
Harris respectively head the only
poliing organizatiozs that regularly
publish politicut survey results on a
national scale. Both Callup and
Harris mamasn e\lensive private
poliing operutions, which account
for the bulk of their revenues. They
do nat aceept polisical clients.

The Gallup Folll first published
i 1935, row s symdicated and poes
twice a wveek to some 100 US.
newspaper clients. The Gallup
Opinion Index, a 12-puge booklet
that is published monthly, offers
detuiled hreakdowns of Gallup
pofling data. N has about 1,004
subscribers,

The Harris Survey, syndicated
by the Chicuze Iribune. goes 1o
125 US. acwypeper clients The
Harris column first appeared in
1963 und is matked twice 4 week 1
aithseribers. Hurris also puily for
Time Ine. He pluns to publish s
hardback, 300-page HHarriy Survey
Yearbonk, which s il carry data en
which his columin s ba-ed.

The normat | wiween nler-
views and publicetion in newspu-
pers for both Harrix and Gallup is
two to thice wechs

In forecasting Prosidential elee-
tions. both Gallap and Harris
strive 1o miginnze the undecided
vote in their interpretations and 1o
hase thar predictions upon Osli-
rtes of voter teinout on clediion
day., The two polbacrs, howeser,
emiploy differing noothods i deal

per cent
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inz with undecided voters and noun-
voters. The varrtions in their foch-
niyues, wlonyg with sample error,
aecount {or the spread between
their estimates.

he Gallup Poll samples awll
adults of voting age and then ev-
cludes Lkels noavoters, The Flarris
Survey does not joterview prople
whu say they are vot reaistered und
excludes them lrom its sample. A
further exclusion of unhkely voters
iv made later.

The Tlarris intersicws normally
Last 90 minutes. Persoas are asked
tor their Prosidential preference
iree tinies in the course of e ine
lerview: o diseet question at the
start, a secrel Uhadiot bo™ gues-

1976 1971

tion near the close and another di-
rect question at the cose. The
Gallup Poli ashs onc sceret “haliot
box guestion carly in the inter-
View.

The Gallup Poll 1x prepured in
Princeton, NJ., by the Amcrican
Fastitute of Pubhe Opinion. a firm
headad by Gallup,

The Tharns Survey is prepared in
New York by Louis Hurris and As-
sociates Ine. The Harris firm was
bought 111 1970 by Danatdvon, Lu-
Lin and Jennerette lac., G stock
hrokerage firm which s publicly
owned. The sale wan for S0.000
shares of voting common stock,
worth about S720.000 at current
market prices,
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by Citizens for the Reelection of the
President, which is, in effect, a White
Housc political task force: by the Re-
publican Nutional Committee: and by
Attorney General John NOAfitchell

A coordinating committee is shap-
ing the campaign research cffort,
which will rely heavily an public opin-
100 surveys,

The committee includes Jeb S,
Magruder, who has been detuched
from the office of Herbert G, Klein,
director of communications for the
executive branch, to manare the “Cit-
izens”  operation;  Robert Marrick,
Magruder’s associate in the “Cilizens”
office: Gordon Strachan. a personzl
staff assistant to Haldeman, and Ed-
ward S, DeBolt, the RNC's deputy
chaitman for research uad political

\0rgani;~1tion
The Nixon campaign steering com-
mittee also is utilizing an outside <on-
sultant on polling techniques— David
R. Dgrog, 42, a poiitical scientist and
executive vice president of the Uni-
versity of Indiana in Bleomington.
Mageuder is the key poling plaa-
ner. As Hary S. Dent, speeial counscl
to the Fresidont for pollucel aituins,
put it: “In this shop, Jeb is the guy
who's the pelling mun.”

Magruder declined to comment for
ublication on paliing or on any uiber
aspect of White Howuss campaign
planning. One official, whu asked to
he idemtificd only as anm Administra-
tion spokesman, said: “We don't want
to wet into even what wolie thinking
about doing CThey (the Domoerats)
know somcething is gemg on Lot them

\ﬁnd out by working for it.”
Vhite [louse polls: Nreo Nivon has

had access to a steady strean of pris
vale po[lmu information svinee he ok

office. Thewe polls huve kept the Pres-
ident  abreast of domestic politicud
moods and furaished him with maghts
into changing trends onsucly yues
as ihe pubbu attitude toward admis-
sion of the People’s Repubiic of China
to the United Natioos.

An almost eontinuous polling offort
for the White House has heen con-
ducted, in sccrcc). by ('!‘ o Res
search Services, of Philulel H

Lo dl-

viston of Chil o (n An cnk o the
Presid uﬂ suld. The ontside pallster

{John }\m"mn Chilton's scniﬁr sice

s - !
pruldult consults almggl aisass di-
recthy with Taldeman, afthouel un

The President and his top staff also
have access to other private polls, con-
ducted for Republican senatoriud or
gubernatorial candidates as well as by
political pressure zroups tricndly to
the Nixen Administration. These polls
are supplicd without charge: the Chil-
ton surveys are underwritten by the
Republican Nationu! Committee.

A pollster who declined to be quot-
ed by nuae suid, “A lot of the (White
House) work that wus done in the past
three vears was done by individual
candidates who were doing it as an
accommodation.”

The White Housc tntends to repuy
some of these favers during the 1972
campaign. A Pregdential aide, soeak-
ing for “bucheround.’ said: “When
Nixon i ready to go into an ares, an
offer for a "piggyvback’ (poll) will be
made. I think in almost every case, it
will be the Nixon White House that
will offer it down rather than its being
affered up (to the Presidenty,”™
Campaign firms: The White House
schediled 2 series of meetings Aug.
9-11 10 review the capabilities of niore
than a half-dozen Republican-oriented
putling finms,

“All of them were approuched with
the idea of contributing to the cam-
paign ax a sole or prime contractor,”
sdd g Whire Tlouse political aide

1968 for Mr. Nixon mounted by 8&::2;’%!\{ 1695
Joseph Bachelder, who has since re- :ET)L;R\:RI,
tired as a political polhnw consultant, © CPR 1971
. n Maks X .,

bused in Santa Ana and Los Angeles,

which polied in 1970 for both Gov.

Ronald Reagan, R-Calil., and Gov.

Nelson AL Rockefeller, R-NY.

e Marker  Qninion  Reseameh  of

Detroit. which advised Georee Rom-

ney early in [968 to scuttle his cam-

paien for the Republican Presidential

nomination. [ ; s dane
some, wealhary T T
Nixon's television appesranees.

* Oninion Resears Prince-

ton, N.J., which handled the 1960 and
1968 Nixon cumpaigns, as well as the
1964 Presidential campaign of Sen.
Barry  Goldwater, R-Ariz. {ORC’s
billings from political clients in 1968
amounted to 36060,000 —8450,000 from
the Nixon campaign.)

David_Dgrge, although a rcgular
White Hause yisitun, did not attend

the presentation sessions, which were
held in the offices of the “Citizens”
vroup, onc block from the White
House. Derge is known to be a strong
portisan of QR

Split verdicts A decision orn the allo-
cation of polling resources for the
campaign is expected to be submitted
to the President for his review and

“But it’s not inconceivible thad
Haldemuan wiil decide 1 den't want
any onc porson to know everything, so
I'm going {o parcel it out and Lhdc
people can just ke it.” He's like tha

/\nottcr Wihite House oflicial noted
that “the Nixon campaign is being or-
ganized on a priority basis and there-
fore the need for nadional pollsters is
minintized.” The criphasis, he said,
with beon diregacding those states
where there 1s oo opportiminy’ and
concentriating on the big clectoral
states Twhich will cither win or lose
the election forus.™

Faeh of the poliing concerns which
mude presentations to the Whice
House was sereencd in advanve by
Haldenun. The group maudes:
o Cambrideg Uninic* Studies Inc.,
beaded by Tully Plesgr and based in
New  York Citn, Pt :~wr\ nalitivgl
polling sivaments ke ranged from
Sen W ul come
paign in Teanessse Tast sear o John
Vo Lindsuy s upindl msnyvorad campaian

Broch™s stiowess

4 New Yerk o funy,
oI e Tatler Be 1oty Lt with "i““"v" Reseorch Seavices, which
Strochiun ot ety 7 ([ awrence M ey s it servass by tofephione fron
Frdiit I‘h!mn;\;n.‘... Chitton wlae hiandled the

1eby iy Thddensan’s  adaiined

niechanies of an mellivence ¢iiort

albgdbheond of Ausust,

Whether or not a prime polling con-
tractor is chosen. o White House of-
ficial said that polling arrangements
for the 1972 campuign may not ernierge
in a clesr-cut manner,

The officid sad: “Knowing the
President, he never puts all his mar-
bies in one basket. ... He will want
additional head-to-head and  special-

issue potling

“He never even tells anvbods ahouN
it. But vou alwuss have somchody on
the side who wili do a weathervane
sampling after a {Presidentiah night
on television. ... That’s just Nixwon,
Al of us zet used 10 thet. There's al-
ways an edee” /

Another White House afflcial who
will be involied in the campaiga, also
epeakioe privately, suid thaty in ail
nrohability, some of the more sensi-
tve polling resudts will vo (o thg Pros-
dent dircetiv, perhaps thraush Halde-
man. without beine circulated to the

White Huuse politiea] <t

“There are some things- like hu\
dots Avnow affeet the ticket—thay

mizht be weked that even Alchel]

won't oget.” the ofticial sand {Mr,
Nixen's choice of Spiro T Agnew as
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A Candidate Looks at His Polls

In a7 interview with National
Journal. Sen. Hubert H. Hiuphrey,
D-Minr., reflecied upoun e role
that po.ls plaved in his unsiccessful
1958 Prosidential camparzn and in
his 1971 Senate carmpaian:

In 196X, we were so dumned
short of moncy thut we dizn’t use
polls as much as 1 think wz should
have. tlad we used them a little
better. 1 think [ mizht have been a
livtde more effective,

Whivh is another way ¢f saving.
if you're not iust looking at how
populur you are as a capdiZate, but
rather are wsing the polls 10 buase
vour rablic atitudes on rablic is-
sues, T think vou can become a
more effective candidate, You at
least hasve the means of bei~g one.

* x *

The polls can alse
areas of wealness Iy
ume, i veu take dien caris cavagh,
to rerair those arcas i S ot all
possible, It aiso shows vour areas
of strength that you can b2 osure of
and ether arcus thet you need to
buttress «ad niaintain,

It takes time (o do poling that's
effective. I we had the dme and
the roney. wo would bave been
much beter elf, pariiz v where
it comes 1O Issues,

For cvanple, 1 know t=at in 68
we hed some gut reactions on the
law-gnd-order issue. But ae didnt
have an m-depth ur .nding of
its intensity. byen thoush §worked
at i, Laidn'e stast cerly mnough. |
also thirk we mizht 1
(o deievt age-group dizfcionees and
how cacn group reacts.

* * *

s elb o question of what vou
ask fur. And what vou ok for i
oftertimes detevmined not only by
what sou want but what tou cun al-
ford

In order o use polls really ef-
fectively, you nead 1o tewe a series
Cthzm —in depth,
man or the {irs that docs
that kird of poliing has o be very
sopiisioated it tenns < the hind
af wuctions which evese honest,
obiw e answers. Youe pgol Lo
he wcarciul that vou doa’t st up
Guetnms that five svd answers
thatt you want,

Saovou reallh have to deal with

professionals in this business that
have a great professional reputation
at stake,

* x *

in 1970, we used polling very ef-
fectively. T started early. In fact we
had one of our earls polls in hand
months before 1 even declared, We
touk it simply to sce what the re-
actions might be and what the is-
sugs might be,

In other words. | wunted to
know muysell: Did [ have political
strenuth and where did T have it?

Then, we abso had in that first
{Oliver ALy Quayle poil a number of
issues that we wanted to get a re-
SpOnse Lo,

One of the things that T found
in the polls, for example, that al-
ways intrigued me was the tre-
mendous support we bad among
yvoung people—running as high as
&0 per cent support within this
greup, Dodide't batiove ot finst |
could hiave so much support in the
21-25-year-old  group.  But it
became obvious afterwards that |
did.

I noticed that whea wo'd go inte
neizhborhoods where there were
many young marricd couples how

“well we would do with them. In

the clections, the young married
couples stuck with us, so the poils
verified themselves,

* * *

Also, you would think in a state
like mine, in Minpesota, that the
ericottural and  econooue issues
gkt be parumount,

But we tound that there were
othier issues that were much more
overriding  thun merdy  the eco-
nomic ssue, Like the law-and-order
iatie, for enample. And we acted
an that informatian,

& * *

So, 'm g great boliever in the use
of polly as a tool—providing that
vou're willing o spend the maney
to gt o firstclass job. You must
not deal with amatcurs o this busy-
ngss,

1 think John Kennedsy used polls
very elfcctively, When fie vot a poll
Ut was g rhae for Bimy, he waed 1t
o build further support,

T think this con be done today,

I o county charman sees you're
ahead in the polis. he tends 1o say,
Wl he can winl” I Tt o quess
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Hubert 11 Humphrey

tion of whether he likes vou or not.
It builds a bands.zon eiteet It
crvates a political atnasphere.

* * ¥

Actualiy. tie pohres of polls
can be most irmporiant of ol

I theyre favorabie o yvou, or il
they “Jiow sei with o trend —even
i vou're not chead -1 the trend
sweuins (o be conuae yeur way, then
it has g tendeney o cuild i own
moneaium.

Ie rewlly is almost better than
sPob nnounsemenis l\'(\!T‘.l(\CFUY:{L\')
on teicviston, It's o kind ef political
advertiving in s own right

s lwniphres noted in connection
with fix 1958 CARIRELN, @ Impor-
tant rest of a Presidentzad campeizn
is e doptloand hrecdih of us re-
search elfort—which, ro g laipge do-
groe. relwos on pubiie opinion su
veve, The Senator e vei has onet
commniissioned any sew polly to st
the appeal ol s candplacy tor
Prosudent in 1972,

1 -t .
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his Vice Presidential running mate in
1968 was influenced by ORC polls
which showed him  runaing  betier
alone than with any possible “name”
in the Republican Puarty. Mr. Nixon
decided to bypass better-known per-
sonalitics for Agnew, who was then
Governor of Maryland )
Utility: Although White House of-
ficials seck to dumpen publicity on
their polling efforts, they say privately
that polling information. while in
plentiful supply, does not play a erit-
ical role in White House political de-
cigion making.
“*Nixon has never had much use for
polls,” a personal friend of the Pres-
sident suid. “He only pays attention
when they happen to agres with his
gut feclings. And he likes situations
where the polls do not put him under
pressure, such as his Agnew decision
of 19687

A GOP official_acreed  with this
assessment and added: “Most of those
people (thc White House stafly just
look at the head-to-head results—at
Just iwo numburs, 108 very sad. Most
of them just flip to the last page {(of
the polling report) to see, in summary,
how we are doing.”

Democrats

Of Mr. Nixon’s potential Demo-
cratic opponents in 1972, only the cur-
rent  front-runner, Sen. Edmund S,
Muskie, of Muine, s now engayed in
solling research, Most of the other
Democratic Presidential hopefuls have
so far given Hule or no thouzht to
commissioning public opinion sutveys

Deir CAamprigns.

“Heople huve been waiting
aground for our polls before moving,”
said Anna Navaeroe, b b Mishic
campatens full-time pobtline ool
ant. “The guestion is how to project
what people want to wee.”

Anintial rouad of ielephane
interyigy polling fur Muskie was cont-
pleted in late July by lglerendent
Rencarch  Assoctntes Ing o s
netocbasea Lem begded by Wil
R Hamideon, who has worked mamis
for Democrats mthe South, Bufore
Joining - the Muskie stdl in Junuary,
Miss Navarro worked tor Hamiltoa,

Media % il it s unusual 1o have
a polister on 2 canyg
Navarro sad she tele ¢ !
benelited  the Senwior, She saw ber
rule aa the Uredhet™ the peoon who
must Uhnock down theones ard pre-

Ny

sent Bt Gde pen

In that copacits, s Navarso has

Establishing the Tolerances

Pollsters commonly encounter skeptical members of campaign teams
who suggest that by interviewing more people—or perhaps another set of
people —the pollsier would have produced different results.

George H. Gallup, founder of the Galtup Poll and now semi-retired,
has an answer for these skeptics: “The next time you go to the doctor for
a test, why not have him test alf your blood?”

Gallup savs that “no major poll in the history of this country ever went

wrong becuuse oo few people were reached.” But, he says. many have
gone astray because of the way those persons were selected.
Samples: Some political polisters, including Gallup, interview people in
randomly chosen clusters, using what is known as a probability sample.
(For his nationwide poll. Gallup conducts about five interviews in gach of
320 voting precincts, chosen on a random basis.y

Others use a quota sample, a less costly technique in which people are
chosen 1o be interviewed on the basis of specific characteristics in the
same proportion as they appear in the population or whatever “universe”
the pollster is studyving. 1 12 per cent of the “universe™ is Negro, for ex-
ample, a quota sample would include 12 Negroes in every 100 people
interviewed,

Gallup and other published pollsters abundoned quota samples after

1948 when polls taken that way indicated that Thomas E. Dewey would
defeat Harry S truman in the Presidential race.
Frror: A probability saniple permits the pollster to meusure sample error
—the maximum extent to which the survey results may difier from a sur-
vey of the entire population. Quota samples de not permit statistical
measurement of crror.

The tables below indicate the ranve of error for samples of various
sizes. Statistically, the error will be no larger than the figures in the tables
95 per cent of the lime. As the figures indicate, the size of the sample must
be increased as much as four times 1o cut the margin of error by half.

Table 1 shows the maximum error—plus and minus—in probability
samples of vaning sizes and division. The larger the sample, the smaller
the error; the mwre evenly peaple divide. the higher the possible error.

In compuaring twa perceniage restits, another question arises: How
targe must the éifterence be for it 1o reflect a genuine distinction, beyond
the range of statstical error?

Tables 11 and 1t} shos the number of perceptage poiits to be dis-
counted in camparing differences in polls, Table T1is used for percentages
near 20 {or tower) and 80 (or highery Table HI s used for percentages
near 50.

Thus, if 30 per cent of those interviewed in 1909 and 40 per eent in 1971
responded in the same way 1o o question, Table I can be consulted to
determine whether the difference is statistically meuningful.

Gize of sample)

Tablc 1

1,500 1,000 750 600 400 200 100
Resulls near 1075 2 2 3 3 4 5 7
Results near 2075 2 3 4 4 5 7 9
Results npar 307 3 4 4 4 6 8 10
Results near 400, 3 4 4 5 6 8 mn
Results near 56« 3 4 4 5 & 8 11
Results near 607 3 4 4 5 & 8 "
Results near 74 3 4 4 4 6 8 10
Results near 80t 2 3 4 4 5 7 9
Results near 907 2 2 3 3 4 5 7

Talite 11 Percontages near 20, 56 Table Iit: Pergentages near 50

]
sampie 1300 730 600 40 260 : sample 1,583 750 600 WG 2060
1,580 4 4 5 6 B . 15m 5 5 6 7 10
730 4 5 5 [ 750 5 6 7 7O
600 5 5 3 B 608 6 7 7 7010
2R 6 & 6. 7 & | 409 7 7 7 8 10
200 b s 8 & o | e [C TS TV 1) B 3

SOURCE: Paul K. Ferny, president of The Galiup Oranization
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The Ethical Dilemma: Politicians vs. Pollsters

In the soring 1963 issue of Public
Opinicn Quarterl.. Lows Hurris
wrote: “The pollstzr who is knowl-
edgeable about politics willi inevita-
bly be imvited 1o it in on strategy
niectings. ... {He, will more and
more be in a position of recom-
mending when and how muany polls
should be conducted for his ¢lient,
rathar than simpl waiting for the
political  powers-tnat-be  to call
him and set the tie ctable”

Harris was writing from experi-
cnce. [n October 1939, he was one
of nine men who met with John ¥,

kennady to plan Kennedy's 1960
Presidental  campuizn. {(Harns

vent an 1o take polls for the Dem-
ocratic National Committee until
he started a newspaper column in
19631

‘et a deep imvolvemunt with a
candiJate’s forwess raizes an eth-
ical difemma for some pollsiers,
those v ho consider them-
seienlista, we2hing 1o
what rotivaies people.

discover
ruthzy than cumraign eonsultants,
seeking 1o ger ther candidate elect-
ed.

Ore polister, Marvin Field, noted

it oa 1867 speect boeforg his col-
leagues that “there noan implicit
orescure to use the (poliing) re-
scarch for othier than purcly objee-
tive fact gathering. 1 is used to con-
vitice financial backers. o encour-
age party workens, to bolter the
coniidence of th: cundidute, to
freeze out polental opponents and
1o support euisting hises,”

In ths chimate. Fieid ~ad. a ma-
jor problem can asise over “the se-
ave ol e
creqre @ misfea s impression.”
Thus, “there ar v 1O DTWSMICR
for “hackground. und Lodks to the
oprosition o Wil thent or W steer
thers in a direcon that will help
{the clicn).”

AAPOR: In an effort to minimize
unethicsl condu the  Amerniean
Assocuaiion for Public Orimoen Re-
roh founded in 19470 has st
Lards for ceportive poll results,

An o AAPOR code of  cthies,
addoriad o [9eh, calls upon mem-
bers to monitor rlcuss of the re-
sults and to cormeet promptly any
apsinterpresies of thar Hndimes

In eS80 ANPOR, which ne
viudes both commerciad und uca-

-~

lective
e

¢

-

demic members, issued a standard
“which  news medin cun uiilize
when reporting poll results.”™ Each
of these news reports, AAPOR
said, should include:

* the identity of the survey's spon-
5078;

® 5 description of the sample, in-
cluding its size;

¢ yu indication of the allowance
that should be made for sample
error;

® 5 report on which results, if any.
are based on only parts of the total
sampie (For example, some polt re-
sults may represent interviews only
with those persons who arc likely to
voteh

® a2 statement  of  technique—
whether the interviewing was done
in person, by wlephone, by mail or
on strect corners;

©a stutemeit on the tinung of the
intervigws, putting them in con-
text with relevant events.

The AAPOR cede opp both
to polly which are prepured for
publivation and to polls taken for a
private client whose results sub-
seyuently are publicized.

AAPOR members elect a stand-
ards commitice, which s churged
with investigating complaings of
misuse of polls. It is currently
studsing allegations of irrceuluri-
ties 0 published polls taken during
the Democratic mayoral printary in
Phitudelphia earlier this year.

No individual ever has heen cited
by the standards commnitiee for niis-
conduct, aithough the puael ocen-
stonally hus met pivately with poll-
sters whose conduct was under ques-
tion. AAPORs poverning body, an
crwecutive council, is compowered 1w
warn by o citation o to eapel mem-
bers, but it has never done o, Sid-
ney [Mollander Jr, a member of the
AAPOR council and former chair-
man of its stondards  commitiee.
sund: “The mood of the oreaniva-
tien iy changing and they LT
position to Fe much toegher”

Trving Crispi, exgcutive sice pres-
ident of The Gallup Or 1
and also a former chairman of the
AAPOR  standurds  committe,
wrote in Polis, Tolevidon @id the
New Pofines (Chandlee Pubdishing,
1970y that the 1968 code should
dempen “the inchnation of many

Journabists to muke hianket state-

ments as (o “what the polls ure
showiny’ 7 whilz encouraging “the
reporting of whose poll using which
methods and (phtaining) what re-
sults.”
NCPP: fn April 1968, George H.
Guallup invited some 25 pollsters
to attend an <rganizational meet-
ing in Santa Busbara, Culifl, on the
eve of the unnial AAPOR confer-
ence. The sesson led o formation
of the Natione! Council on Public
Polls. which at present has 16 mem-
ber oreanizations.

NCPP ducs are S100 o year for

membership, The group’s current
president is Robert T, Bower,
director of the Bureau of Social
Science  Reserrch,  Washiogian,
D.C. Its trusees are three pell-
sters--Gullup, Harris and Archi-
bald M. Crossley —und Richard M.
Scainmon, director of the Fleetion
Rescarch Certer of the Govern-
mental Aflairs Institute.
Ay of row 7 Bower said, Tthore
is no evidencs thar a “hundwuzen
effect,” induced by polis, influcpees
the result of ¢lections.”

The proup ~il fssee a quarterly
newsletter, sterting this full, aimed
at journalists and other users of
polis. As vet another way of pro-
molne more sophisticated evalua-
tions, NCPP slans to sponsor sem-
inars for Setate aides, politien!
managers and newsmen, ot wihich
polling technizues witl be analvred.
Legistation: There have been a fow
aticmpls o eaact luws o reguiaste
polling, but rone has succeeded.

Fep, Luciea N. Nedei, D-Mich,,
w osponsortrzoa o Truth-in-Polling
Act (HR 12y, which has heen
referied 1o 1o House Adminisira-
tion Comirutie.

The provicons of the Nedzi bill
paraticl thoss of the AAPOR und
NOPP codes {In one respect, the
bill gocs furirer by reyuiring public
fing of the purcentage of inier-
views in the wotal sample that sere

A

completed wrd the peroentage of |

petsonia i e sample who refased
o be intervicned.)

[n Muach 19630
rigorous corirol of th
uf am preciction pel
houses of e Texas legslature. Tt
was vetoed by Democratic Gov,
(w6360 John B. Connally, who
is now Treasury Secretary.

a hilb aimed at
¢ publication
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been workirg closely with Robert D.
Squier, 36, head of Communications
Co. of Wushington. D.C.. and Sus-
kie's media consultznt. (For a repor;
on Squier and the role of
media const./tonts, see Vol. .
p. 2135

“Squier 5 involved in the
process.” Nliss Naowarro said,

whole
“We
work as a team and talk about what

his data necds are. Polling is moving
more toward a media orientation be-
cause peop.t are getung therr infor-
mation thro w"'n the tube.”

Meanwhi® id. “The Senator
is alw I us for infirma-
tion.” Mush e ans 1o receis ¢ in-depth
survays frorm f1ve or six primary states
by Januvary 1972 Ir addition, Muskie
requires po ling reszarch on such po-
litical quest ow closely should
he aifiliate Dimsell wit 10 May-
or Richard J. Dales, 1 coniroversial
figure but ¢ potentisl source of dele-
gate support in Hlinuis,

Telephone—The  Hamiiton  firm
uses a “tick: screen.” seeking to reach
only persors who intend to vote in
setected 1970 Demacrutic privngros

I uph lding  iheir telerhone-
based techr gu
Nasarro ex2lat they ctierpt o
keen the sump rhiased and o ew-
tablish a go ad rappoert during ghe half-
hour intery ews. Tre technic que alse
costs shout 60 33 'h o feld

(3

e, Hamiiton wnd Miss
hoa

ar e

mierviews  of  comparablie  sre—a
majar conideration in the money-

short Musk e campaivn.

For the “Juskie goils, nu-nhers are
gleened fros telen-gra dire-in-ics in
the arcis 1o be sumsesed and sovegul
digits are henved before the coli iy

made. This cn-oics that goiged nurme-
bers will by resreserted in tie somple
tIn Loy A-ocles S5 =or oo o]l
residential oolenhopss are polged:
Neseyorh, 2Ucep gontd

The Har {ton intorviewers cal baek
thres times f 00 or 2 answers: tev do
not slways intervies the perset who
answvers the phone. They also employ
a  toll-free “venitoation semiber.”
whichh most people asx for but which
only i fii\ cotually cali. Thes

o
Criticivm -~ ]n gc"é
Democratic did
tehonhone
tech nigoes
‘c~.!.:«‘?!i\“"a‘ T\:".‘
private,
been po
dintanee
camnipn.

“Since when did a 24-vear-old kid
know something?” said a veteran poll-
ster who works mainly for Democrats,
referring to Miss Navarro, 1 couldn’t
handle a Presidential campaign when
Twas 24, | think it's sillv.”

Another pollster remarked private-
ly: " Basing @ major canipaign on this
type of inforrnation in a primary fight
is a terribly risky thing to do, becanse
if Muskic falis on his fuce in Floridy,
he's not going to get up again. If they
are going to have a research prograin
like that, how are they going o run
the country?”

lulh Plesser

Miss Navarro said: “10s too new,
and conventionsl wisdom says it's no
good. Yt I havea put feeling for what
P'm after; you have to know how to
play withit:”

After the tound of open-ended tele
phone questiening, Miss Navario sa
she 18 more convineed than ever tha
the system works well and wili provid
the kind of date the Semutor necds,
The roo-peliers: Other  Domocrats
who are ¢ither in or at the adze of the
battfe  for the party’s Pre
romination have 70t vet comimission-
ed any private polling, The Demo-
cratic National Committee, st in
debt from the 1908 campaign, has no
plans o pel, Lut [).nu. A. Cooper,
the DNCs director of research, said
he is prepared w offer technical poll-
ing advice 1o any Demecrat secking
office in 1972, {None of the Presiden-
tial ‘mpml sas contacted him)

MeGovern " We've seen some pri-
vate polis  that other peaple have
done,” said Gary W. Hurt, campaign
divector for Sen George 5. MoGovern,
of Soith Dakot, YT he reason we're
oy deiny i ity firas of all, s
wo earh and, second, 1t costs oo
mich waney and, dundiy, they won't
tell us antthis ng owe don't already
haow. L

eritial

Roberi Teeter

“My own horseback judgment is
that our supporters ough! to be able
to tell us what's on the minds of
people. Also, people are much more
nationally oriented; you don't have
the kind of Batkanization on issues
thut vou used (o have™

Hart nevertheless said that the Mc-
Govern forces probably would peoll in
Wisconsin and Oregon “to find out
what issues predominate” there. Hart

said, 1 think that would be worth the
outlay. But that’s January or Febru-
ary.”
Bayh— Robert J. Keefe, administra-
g -
"‘.’A
H

P t -
adi —— :143
Anna Navarro
tive assistant and a top campaign
plunner for Sen. Birch Bayvh, of
Indiana, said the Scrator strongly be-
lieves in taking polls, bat, in Lght of
his “low-recognition profile, there's
not much point in taking them now,”

Keefe said he had beer “picking the
brains™ of two pollsters, Johs F.
Kraft and Quavle, “both of whom are
trying to get our business.”

“When we gointo (the Florida) pri-
mary situation, we will poll three or
four months out,” Keefe said.

Kennedy —""We huave no reuason to
poll.” suid Richard €. Dravne, press
secretary  to Sen. Edward M. Kennedy,
of Massachuseuts.

My boss reuds polls rather avidly.
He's pretty good at mterpreting them.
But we dou’t pull our awn, There are
other people who pull them for you,
or maybe send vou restits, but we've
nut  commissioned  amy. There’s no
poiat in paving $40.000 for a poil just
to see \\d\lhgf You were ﬂ"ht O 4
iasue,””

Humphrey - In the 1903 Presidential
campaign. Hubert Ho Humphres, the
Democratic nominee, spent $262.000
on polis tihen by Quuie and five
smaller firms,

Now that be ix m the Senawe, ac-
cording 1o Jock MeDonald, his press
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A 1972 campaign manual prepared by Lawrence F.
O Brien, chairman of the Democratic National Com-
miltee, states: “There is no cmupaign expense which
should be approached with more care and investigation

than the sclection of u pelister.

“Each pollster develops and refines his own particu-
lar methodology. Euch will take a ditferent view of the
candidate’s needs and design a surves approacn to
meet thuse aceds.” O Brien advises candidates who plan
1o take polls to solicit proposals from at least three pro-

fessional organizations.

Another campaign handbook, The Political Persuad-
ers, by Dan Nimmo (Prentice Hall Ine., 19701, notes
that many polling firms are primarily ergaged in mar-

American Iastitute of Public Ogpin-
ien; Dr. George HL Guliup (chair-
man), 53 Bank St, Princeion,
N_E 08540; 1609 9249000, * 2

Analyticul Research Institute Inc.;
feving Giioan {prosidenty 104
S. Division 8t., Peckskill, NJY.
10566 {914 T37-8855,

Haniet Andrews Resezrch Serv-
ices Inedy Marriet Ashe
rector); G007 ralls Road. Baim-
more, Md. 21211 (301 8893803,

Arizona  Institute  for  Besearch:
Marian  Lupu  ({field  director
100 Fast Alameda, Tucsen, Ariz.
BSTOL; (601 624-3850.

Audiis and Surveys Ce. Inc; Soi-
omon  Dutka  (presidenty, One
Park Asc.. New York, NY.
10016042107 €89.0400,

Rordsley and Huaslucher Ines; Robe
ert 1. Haslachier  (president),
422 Waverley Sty Polo Alte,
Cabif 94301 (415) 320-0849n,

$arentt Market Rescarehs Ruth ¢
Burcait {ownery, SIS N Cole
lege  Ase.,  Indianapolis,  Ind
MR USRI VEIAT L)

Bocker Rescarch Cotpay Jolin I
Becker {presidenty; 675 Muassa-
citaelts Ave, Cambridee, Muass,
023G (A7) A08-0010, 1

Roldva Associntes;  Joe o Beiden
tprosudent): Southiond  Cenler,
Daflas 73201 (214) 7187 e,

Bemaon and Beason Invol |awiene
F. flenson {chaitmanyg

ing. Princeion, N
{(H0H 9203540

Fo Juban Buced Co B Jobn Buedd
{prosadentys PO Boo oo,
Swarthimare, Puo 100 (205

S44-5705

Burewo of Sacial Scienee Besearch
frog Robert 1. Bower glirees
peeds LY PV S N Wohe

Directory of Major Political Public

tion years.

ket research and wndertake political polls only in elec-

On the other hand, Nimmo saus, there are firms that
take a greater intercst in their political than their com-

mercial clients. *These firms provide the ehient with a

written proposal, prepared in consultation with sam-
pling statisticiuny in complicated cases, which outhines
what the pollster intends to do, how, and at what cost.”

Listed below are the names. addresses and telephone
numbers of 74 U.S, firms engared in political public

opimon research on a regional or national basis. (The

ington, D.C. 20036; (202 223-
4300, 14

Calizhan Rescarch Associates Inc.;
Willlam J. Callahun (president):
31 Eav 28th St
NUYL H0N16; (212) 735 2.

Cambridae Opinion Studics Inc.;
Tully  Plesser  (presidenty, 623
Madison Ave, New York, NY.

${212)730.2220.

Czutids Associaws; sipert H. Cun-
tril (provident)ys 061 3ist St
NW, Voeshington, D.C. 20007
{2023 3371600,

Donglas H. Carlisle: 1100 Greeg
St., Columbia, S.C, 29201; (303)
2330406,

Center for Political Studivs: Prof.
Warren  E. Miiler  (director):
[nstitiie for Soctal  Research,
University  of  Michigan, Amp
Arbor, Mich, 32106, (3137 T64-
2570t

Central Surseys Ines William M.
Longmua {prosidenty; PLO. Boy
100, Shonandoah. Towa M6l
(712 2001630,

Chition Rescarehi Services  (Chil-
ton Cuj; Jokn HL Kolron (Jiee-
wri Mrthoand Chestnut St
Philadeiphae, Pao 19139, (C15)
74820

Civie & Ieer Roy Plautch
(proessdenty, A Olive St St
Lowts, Mo, o3{010 (314 436-
4188,

Corey, Canapury and Galaoist Dor-
othy D, Corey {prosidenty 2 e
St San Francisco, Calid, 94111
A1AY T 100

Duorothy 1Y Corey Researchs Do
athy 1. Carey (prestdenty 1708
Vivtorin Ave Tos Apecles, Calil
EA DI R IR PRSI BN

the CRO Gronp docg Has W
Rukin (prosylemy Beaver TUIL

hst excludes part-time consuliants and firms primarity
engaged in campaien manuagement.) The name and
title of cach firm’s principal officer are included.

Jenkintown, Pa. [(9046: (21%)
886-1000.

Crossley Sworveys Inc.; Franklin B
Leonard {presidenty; 909 Third
Ave., New York, NJY. 10022
(2123 7324100,

Decision Making Information Inc.;
Vingent P. Barabba (chairmany
Richard B. Wirthlin (prosident):
2700 N, Moain St Samue Ana.
Caiis, 92707 (715 5581320,

Farrell Rescarch and Communica-
tions Inc.; IFran Farrell Kralt
{(preswdenty; 30 6th St SE, Wash-
ington, D.C. 20003; (202 347-
HUSH

Field Research Corp; Mervin D,
IFicld  (rescarch  directory, 143
Montgomery St, San Franciaco,
Calif, 94104, (A15) 392-53766,

First Research Cos David barly
(presidenty 1451 N Buvshors
Dr.. Miami, Flao 3310320 (3ud)
371-3681.

John M. Friend Inc; John H.
Fricnd {presidenty; 2610 N, Joa-
chim St Mobide, Ala. 36603,
{205y 433-3750,

Louis 1larris and Associates lec.;
Louis M (presidenty, One
Rockefelior Plars, New  York,
NOYL G200 (212) 2457

Martin Hasan; 100 Hotel Okla-
homa, Oklidoma City, Okl

TR (305 236.093 1.
siduey Holiunder Associates; Sid-
ney  Hollaader Jr, (presifenty:

2300 Afurvland Ave. Baltinore,
ML 2E218: (301 I67-8565.

LOFL Hoeoper Incs (o subsidiary of
Danict Starch and Swlf fne).
(ecur B Lubow  {presslenty
Mamaratcon, NOYL NS
63GN00,

Fndependent

Lo Vs lie

-~

Research Assoviifes

R Homdton (pica-
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Opinion Firms in the United States

identy: 4000 Albemarle St NW,
Washington, D.C. 20016 (202)
362-5056.

Institute for Motivational Reseanrch;
Ernest Dichter (presidenty, Al
bany Post Road. Croten-on-
Hudson, N.Y. 10320: (9i4)
271-4721.

Institute of American  Rescarch;
Stephen ). Kovacik Je. {presi-
dent); 88 East Broad St Colum-
bus, Ohio 43215; {614y 2212062

Iaternztional Reseurch  Associates
Inc.; Helen S, Dinerman {chair-
man): [270 Avenue of the Amer-
icas, New York, NY. 10020:
{212y 3812010,

Gordon L. Jouseph and Associates;
Gordon L. Joscph (president);
1310 Veterans Memorial Boule-
vard, Mectairie, La. 70003; {(304)
835-0635.

Juhn F. Kraft Inc.; Jehs FoOKralt
(presidenty; 30 6th St SE, Wush-
tngton, D.C. 20003; (2023 547-
7080, *

W, L Loug Marheting Iney W
Long (presidenty; 22 celing
Rouad Easi, Greenshoro, N.C.
27410: (919 292-4 46,

Lovuis, Bowles and Grace Tnco Alex
Louis (chuirman): 1433 Motor
St DaMlas, Texo 73207, 01
6374220,

Samuel Labell; 3200 New Mexico
Ave. NW, Wudhinpon, D.C.
20016 (202) 362-] .

Murhet Facts Toc; Do
d'n (presidenty 1
Dirive, Chicago, TH
3120656,

NMiarket Cpinfon Researdhis Fred-
erich P, Curricr {predd 27
Yohn R, Detroit, Mich, 48226;
(313) 9632914

Market Koeseorch Beld Jafeniews
ing Service: Muarian R Ange-
letti (dirccton): 38 Lot Thems-
a< Roud, Phoemin, Ariz, 85616
(0073 9362300,

Marheting Fvabmtions Ineo Jack
b, Lundis (presidenty, Oy Chai-
ki (senior sive prosident) 14
Viandorventer Ave, Port Wachs
mpton, NJY. HIDADD (Sle)y 77
AU 22y BETLIA05,

Morplan Research Toes FoL Vun
Bortel (prosdenip 295
i Ave ves York, YL HEG

(D2 00T.87RN,
Miknooth Opinien
Newsom {nre

Nurieysy bu-

Tower Building, Littie Rock,
Ark. 72201 (301) 374-0605,

Joseph Napolitan Associates Inc.:
Joseph  Napolitan  {president);
1028 Connecticut  Ave.  NW,
Washington, D.C. 20036; {202)
296-3780.

National Analysts Inc.; Peter R
Yroon (chairman), 1015 Chest-
nut St1., Philaudeiphia. Pa. 19107;
(213) 627-8104.

National Opinion  Research Cen-
ter; Norman M. Bradburn (di
rector), University of Chicago,
6030 South Eilis Ave., Chicago,
HI 66637 (312) 68.1-5600. 17

Opinion Research Corp.; Joseph C.
Besis {chairman)y, North Hur-
rison St., Princeton, N.J. 48340,
{609) 924-5000,

Opinion Research Laboratory; Guy
E. Rainboth (presidenty, 2{08
North  Puacifie, Scattle, Wash,
§8013: (206) 632-9274.

Opinion  Research of  California;
Don M. Muchmore (chairman);
1237 Belmont dve | fleuch,
Cahill, 90304 (213) 434-5715. *

Political Survevs and Anaivsis fac.;
Charles W, Rell Jr. (presidenty
33 Bank St Princcion, NJ.
G50 (609) 924-5670.

Public Affuirs Aualysts lae.; Jo-
seph Napolitan (president), Mi-
chael  Rowan  {executive  vige
president): 1028 Connecticut
Ave, NW, Washingten, D.C.
200361 (202) 296-602.4,

The Publie Pulse Worldwide Inc. (o
subsidiary ol Daniel Stareh and
Stafl Iney Oscar B [ubow
(presidenty, Mumaronedh, NY.
TOR43: (T145 6980500,

Pubficonm tue Gerald D0 Hush
{presidenty. 1300 Connecticut
Ave. WV, Washineon, DO
200050200 293-106.40 1

Oitver A Quasle HI end  Co,
Incoy (wowholly owned subsidia
of the A

I {presideat)y, 141
Rd., onsville,  NJY.
(31T 905790

Kescarch Services Inel John W,
Fery {prosdenty: BHIL Welhon
St Demer, Colo, 80207 (205
AR IR RO

Rewearch Sostems Incos 0B Col-
Her  fprosidenty 13 Buieh
Drive, Pvasslie, Ted, 4574
(RI2ERT 040

16708,

Response  Amalysis  Corp.;  Dr.
Herbert I Abeison (president):
1101 State Rd., Princeton, NLJ
08340: {609) 921-3333, *

Responsive Research Corp.; Peter
K. Simonds {(president) 7 Wuter
51, Boston, Muss., 02109: (617
742-3382.

The Roper  Organization Inc.;
Burns W. Roper {president): One
Purk  Ave., New York, NY.
10016: {212y £79-3523,

W. R. Simmons Associates; W. R,
Sinunons (president); 235 East
42nd  St,, New York, N.Y.
10017: (212) 986-7700.

Sindlinger and Co. Inc.; Atbert E.
Sindlinger (president). Harvard
and  Yule Aves.. Swarthmore,
Pa. 19081, (215) 544-8260.

Strategy  Research; Richard W,
Tobin Jr. {president). 4141 N,
Miami Ave., Miami, Fla. 33127;
(305) 751-2216.

Sunceast Opinion Surveys; Rich-
ard H. Funsch (president); P.O.
Box {121, 5t Petersburg, fla.
33731 (813) 8944360,

Survey and Research Services Iney;
Dorinda T. Duggan {president);
2400 Massachusetts Ave.,, Cam-
bridge, Mass, 02140 (617) 864-
7794,

Survey Rescarch  Sciences  luel;
Richard R. Stone (president);
11411 North Central Express-
way, Dailas. Tea, 752310 (214}
691-0578.

Sumveys and Research Corp; Li-
bert  Ehrman  {csecutive  vigce
presidenty, 1828 L Si NW,
Washington, D.C. 200360 (202)
2961935,

Wallnces  Farwer; Richard 1L
Pommrehn  (rescurch  director);
1912 Grand Ave. Des Moines,
fowy 31303 (315) 2434151, ¢

Joe B. Villiams Research; Joe 8.
Williomi<  (rescarch  eonsultanty:
Elmwood, Neb, 68349 (402)
935395,

Danie! Yankelosich Ine; Daniel

Yankelovieh  (presidenty, 375
Madison Ave, Now York, NY,
0022 (2 7327500, *4

* - omember of the Nationd Councid on
Pullic Pulis

t— non-profit ond or academic

e pestits are alwiy s publedy published

—compiied by Aon Northirop

)

8/14/71
NATIONAL
JOURNAL
© CPR 1971

1701


http:Jld�l.JI

3

bt i 2 Ak s

1702

B14771
NATIONAL
JOLRNAL
® CPR 1971

secretary, “There's no activity of any
kind, .. He doesn't have advance
men. He doesn™ have menev men.

He doesn't have delegate people. He
doesn’t have pollsters.”™

Jackson— A no-palling report also
came from ihe office of Sen. Henry
M. Juckson, of Washington, whose
supporters are gearing up for a major
effort in next March's Florida pri-
mary.

S. Sterling Munro Jr.. Jackson's
administrative  assistunt,  said  that
“When your investmeat is zero, your
cost-benefit ratio i~ 100 per cent.”

Sharing  the burden: At 2 dinner
meeting of  Presidential candidates,

called by party chuirmian Lawrence F.
O'Brien  July 14, Muskic proposed
undertuking o pooled public opinion
survey, utilizing a single pollster, as a
means of saving campaign lunds.

The Muskie plan will be studied
further in staff racetin but it was
not greeted with enthusiasm,

None of the dark-horse candidates
—such as Sen. Fred R Harris, of
Oklahoma, and Kep. Vodbur D, Milis,
of Arkansas-are having any polling
done for them. and they are not -
terested in puving  an equal share
of the cost of a joint survey — the for-
mula that Muskic's starl
the most equitable,

All pollsters intervicwed by Na-
tional Journal opposed the shared-
data proposal, alth. they did not
want o say su pu v ofor
offendi Maskie, tose  business
they believe i‘; \‘t?" up for o Oue
polister said, “You can’t do that anv
more than }ou cotdd work for Pord
and General Motors, Tt just seems un-
natural to my”

9

regards as

I+
i

$m

feur of

Feedback

Ohver A, Qu;z;x!z Hl takes
fidentind polis %r
Democratic polity
takes polls for // ur;m vy
which owns Quarie’s polilng com-
pany outrizht and which, i turn is
owned by the Minacapolis Star and
Teibune Co.

“We bounce th
suid Willmy S0 Blar, the Harper's
publizher. 1o other mm[;«. here's
ety who wants 10 do o prece shout
a partivuler polaican, We auphy
send the weiter talk o Quande
Obviously, Ol baows o hell of o
tor about mdeadual politicians in
this country.”

\
o
U

Olfje.”

:;.t s il

Techniques

The late Elmo Roper, o pionee
pollster, said that the polling business
sat on o three-legged stool: sampling
intervicwing and interpretation.

This base has remained constant
singe Roper hegan polling in the mid-
1930s. But the kind of information
that sophisticated politicians are seck-
ing and the kind of techmigues that
pollsters are using to obtain it for
them have changed profoundly.

A Midwestern Scnutor said, “Quite
frankly, the trial heats und the stock
question about approval is probably
the teast valuabde. so far as I'm con-
cerned, becuuse there isn't a thing you
can do with that kind of information.”
(The Senator, who ix up for reclection
in 1972, will be polling heavily. but he
does not want hus  constiiuents to
Enow about it because it weakens my
posture.”y
Utihity: Willlum Hamilien, now poll-
ing for Muskie, suid that private polls
can teil candidutes what issues are im-
portant eooush L change voting deci-
sionsy wicther these issues can be
welded o 2 camipaign theme: and
how the over-all pofivcad climate, in-
cluding 1the other candidates in a race,
will aflect the outceme,

{Pollster Tully Plesser said his polls
revealed that a referendum on liguoi-
by -the-drink was o major factor in the
Amtorar contest h fexas an 1970,
Beoause of the vaters who were at-
tracted to the polis by the Hyuwor is-
U2,

Interest groups who are seeking to
afieet the vutcome of an clection may
tuke polls that elivit comples data,

SCOPE can biy 10 aurievs nd do-
hver. them to e "did;ucx -
polister Johin l\r.lft It pives them 4
ertain control over the campaign.”
The Committes on Politdcal Lduca-
tion, lhc ‘mii!ic\!l action arn of the
AT -CTO, has been taking polls since
[958, /I‘ur a report an COPE, sec Vol
2o N0 37, p 4953

Similarly, the  American
Politeal Action Commitiee A_Q‘}i
PACY throuch its sate ofsanizagions,
DoTe thyn S Co0 1o pall tor
s hetween the 14os, and
cetions. Vineent 1 Barohba,

sand

Medical

(INTaTTRET ‘t-on Making [nfor-
mation Ine, o Caldornia-hased AL
PAC poll ter, <andn Uhose vuss (o
AMPACY fve dore an mach (o ime
prove the svstematic amlisis ot the
political proces. s any orpanisation
in expstence today ) (For @ report on

-

search,

AMPAC, see Vol 2, No, 31, p. 1659.)
In Barabba’s view, A critical abil-
ity of o good (polling) firm is to have
cxperience in overcoming  the hesi-
tancy on the part of some campaign
managers to reafly make use of this in-
formution. If you aceept a campuaign
45 an economic convept—that is, you
are going to attempt to sllocate lim-
ited resources in the most efficient
way ~then this information is cru-
ctal.”
Costs and timing: [homas ﬂ Ben-
ham,_vice president of Opj Re-
scarch _and jis liaison man with the
White House, satd: “'If vou're running
a campaizn where you're poing to
spend $300,000, you better put 10 per
cent aside for polling research, be-
causz it can make the other Y0 per
cent twice or three times more effi-
cient. ...

“You might want to do a ‘base
study’ early in the campaigo year,
This could be an inteiview that Jasts
43 myinutes to an hour and it's 2 big,
expensive undertaking. But, from that,
we can do seiective stadios. We can
check on changing issues.

“And then we can do a small-scale
telephone  effort, re-interviewing cer-
tain people {a technigue known ug
panclback). 1o secif they have changed
their minds. You can develop a so-
phisticated too) and it cun still have
good economy toit.”

Costs of scerningly comparuble sur-
veys can vary as muach as 30 per cen
depending on the puxuiuru. hc
overhead and the prolit mar

Senatorial and gubernworial candi-
dates commonly budget §30.000 for
polling research over the course of a
campuign. One stateside poll in a big
stite may cost SID000 to SIS.0000 a
survey of a congressional distnict can
cost up to SI0.000. (The techniyues of
corducting both ;)a:‘;’;-\ are cssentially
the samer the only major saving is in
travel)

“People are beginming to see that
this kind of data s much more vala-
able i you can establish a trend.” said
Tecter of Detroit’s Market Opinion
Lesearch. This. of course, entails mul-
liple intenvicw sy o the leld, intervies -
ers are paid S$2 an hour or more, plus
CEPEONCS,

DMUs Barabba saids "The diff-
cults sou have in mg esuning costsy bue-
teoen compatiies i hnowang whether
you're neasuring apples aind apples or
apples and eranzos, There are o dot of
waes to cut eosts 1o this Rind of re-
Linfortunatels, there i adireet



http:C"\\:I1ti.ln

. 1659.)
sal abil-
to have
w hest-
rmpaign
“this in-
mpaign
is. you
ate Hm-
efficient
Is cru-

V. Ben-
fon Re-
vith the
running
oing to
L 10 per
ch, be-
30 per
sre effi-

a ‘base
noyeat.
it lasts
s & big,
i that,
We can

own as
changed
1 a so-
ill have

ble sur-
T Cent,
e, the

| candi-
000 for
rse of a
in o big
3,000; a
rict can
ques of
entinfly

ng s in

sce that

d.” sud
Opinion
i -
fervicw-
e, plus

NUTHE
Osts be-
whether
HISHNT
a ot o
ool re-

adireat

The Rise of the Polls: Bloopers Amid Improving Aim

Although political pells are com-
monplace today, the use of scien-
tific surveying techniques s less
than 40 years old. Yeu in one way
or another, polls have been part of

the campaign scene for nearly 150
years,
Straw  polls: In 1824, reporters

for the Harrishurg Pennsylhvanian
waltked the streets of Wikmington,
Del., asking people whom they
preferred  as  their  Presidential
candidate. In that first recorded
United States newspaper poll, the
Pennsylvanian found Andrew Jack-
son running well abhead of John
Quincy Adams. (Although Jackson
won a popular plurality, the clec-
tion was thrown into the House of

Representatives,  which  picked
Adams))
Newspapers  took straw  polls

throughout the rest of the [R00s.
The Farm Journal oecame the first
national magaszine to take onc—in
1912, By 1928, newspupers and
fLdgasiey wofe Conddoting .
tionwide and 79 and local
straw polls,

By fur the most prominent of the
magasine straw polls was that of
the Literary Digest, which begun
polling in 1916, The Dizess’s sireak
of correct Presidential predictions
remained  unhroken  until 1930,
when the magaszine reported that
Alfred M. Landon would win 391
per cent of the popular sote and
370 of 331 electural vates, Actualis,
Fraaklin D. Roozevelt won 60.2 rer
cent of the populac vole amd 523
electoral votes,

George H. Gallup, a pioneer sci-
entilic pollster, publich predicted
at the timy that the D would
fall on its face: ke was meanwhile
accirately prodicting the reseiis,

As Gailup nowd,  the Divesr
maifed s mieae than 10 mithon
sample ballote selely 1o car owners
andy  telephone
eraups @ the e heavily weishied
with high-income peonle wha tend-
cd to sote Repubhcan—and stl!
do. The 2376523 respondents o
the Higest poll wdded to b
wedithiest and beteducated
group in the sample, which b
ther resules 2D further. Fu
wore, the Hivess Diiled to e into
account siv mitlion new volers, five
mitthion of whom sawed Taor Roose-

st

subserihers —tw o

1

e the
sthe

o

I

NN

velt. The pool results helped drive
the Literary Digest out of business
as pablic conlidence in the maga-
zine saoged,
Scieatilic polls: The first scientific
poil—bused on a representative
sample of the population—was
taken in July 1935, when Fortune
reported on public resction 10 Roo-
sevelt and his New Deal programs,

The poll was tuken hy three part-
ners, Paul T. Cherington, Elmo B.
Reper Jr. and Richardson K.
Wood., They had been conducting
private market research und were
tooking for a dramatic way 1o prove
the degree of avcdracy that could be
obtained through scientific  sam-
pling., The idea was especially at-
tractive to Roper who, accerding to
his son. Burns W, Roper, was las-
cinated by politics and “always
wanted to be a United States Sen-
ator”

Gaidlup's scientific sampling also
was published in 1933, when a

Eroup of nLwspap

fy aredd 1o osyn-
in a Sunday
columin.  Archibuld M. Crossley
entered the business in 1936, at the
betest of King Feagures,

For many sears. Roper, Gallup
and Crossley were “the bio three”
of the polling business: most of the
pelisters aclive today got their start
in tieir organizations.

The three men alwo were areat
frivids who bet on which of the
thrze would come closest to predic-
ting the outcome of & Presidential
clection, Roper wonin 1936, 1940
and 194 cach time coliecting a
case of Seoteh [rom Gallup and
Crossley,

Adthough Roosevelt used private

pelis informally to Jiwcern the pub-
Iie mood, the {irst major private
sohitical poll was tehen by Roper
for Jaceb ko Javits 1o 1246 when
Juvits wus runnine on the Liberal
Purty and Repubhican Hoes for a
ouse seat Trom upper Manhattin,
Sisaster: Poroa time, the pollsters”
siovess i predicting cloction results
vuve them oraculor stotus, But the
buthie burst o 194,

in that vear. all the mawr polls
faked Thomas B Dowey to deleat

¥
Frarmy

5 Trunow By it
Ropaer stopped poline in mad-Sep-
ternber, certaun that Dewey would

v,

Vot
tandsinde

After the election, the Social
Science Research Council, a private
group, numed a committee to in-
quire into the pollsters” methods.

The paael found that the sam-
pling method they used was a valid
one, but that the pollsters, in thesr
overconfidence, ignored both un-
decided voters and others who had
switched from Dewey to Truman
late in the campaign, They had also
underestimated  the turnout; this
made Dewscy look better than he
should have.

Through post-election  polling,
the committee found that one voter
in seven decided how he would cast
his buliot during the last two weeks
of the campaign and that 75 per
cent of this group voted for Truman,
Controversy: In 1968, a dispute
arnse shortty before the Repubhican
National Convention that muny
paollsters now feel damaged public
trust in the business.

At the time, Gov, Nelson Al
Rockelelles of New York wae bus.
g much of his campaign for the
Presidential  nomination on  the
ground that polls showed he would
be A stronger candidate than Mr,
Nixon when pitted against the even-
tua! Demociatic nominee.

Rockefeller  and  Nixon  aides
were circulating private polls with
conllicting results oa various “trial
neats.” Then a Gailup Poil. taken
July §9-21, showed Mr. Nixon as
the stronger candidate. Three davs
Later on July 30, a Harris Survey
was published, with duata collected
July 23-29. which showed Rocke-
feller more likely to defeat Hubert
H. Humphres or bugene J. Me-
Carthy.

QOn Aug. 1, George H. Gullup Jr,
and Lous Hareis issaed an unpree-
edented joint statement that Rocke-
feller had “now moved 10 an open
lead™ over the two Democrats, The
statement was widely interpreted as
a puldic retraction by the Guailup
orsunization, but none of the prin-
cipils has diseussed the incident
publicly.

When the campairn got under
was. the pollsters accurately mens-
ured the Flumphres surge in Octo-
ber sund the dechne i support (or
Georee Co A allace, the third-parnty
candidate.

— Aun Northrop
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refationship between costs and qual-
it

The product: John Kruft, who has {8
years' experience working for both
Democratic and  Republican candi-
dates, said he normully prepures a
writien report, about 4 puges in
length, of which three-fourths is in-
terpretation, Tl alse supply  the
{coraputery printouts when I'm asked
to, but I've had only two such re-
quests.”

Kraft, like most other pollsters, pre-
fers 1o discuss rosults und their mean-
ing with the candidute and his staff.
“In many cases, i's best o talk it
out,” he said.

Unfavorable reports can bring com-
plications.

Tecter recalled: I had one guy sev-
eral years ago who had been working
hard for two or three sonths und got
a bad poll and just sat in ¢ hotel room
and drank for about four davs. We
couldn’t move him: he was in shock
because the poll stll showed him 10-
15 points behind. e eventually
won. . . . INow, we talk a lot ubout
here tn brye buad aoas o nonle helorn
we do it s avery tricky thing”
Developments: Most pollsters inter-
viewed by Netfonad! Jowrnal said they
recently have siurted e hing more ex-
haustive studics of sub-rro and ap-
abvzing the response 1o varfous insues,
“There’s  particular  iserest in the
voung voters i 72,7 Quasie said,

Quavle also reported thut he s ask-
ing wmoere  medin-reloted guestions.
“Ut's the sort of question I don't Hixe
to ask, because T odon’t think people
really know how thev get ther inlor-
nuation. Fmoamuzed at kow Hide the
tefevision  people know  sopmwhmes
(about the minkeun of their andivncesy
i1 a given murket, But we're fvarping
to work better togeilier.”

ORC’s Benpham suid his firme had
been able to shorten substantindly the
time period froa Upreblom to duta”
by using more telephione inlervicws,
CWeve albo Juarped bow 1o weigh

Lot better”

Willtam M. T onzmuan, president of
Central Survess Tac, said g wles
phone  dnterview  from Shonandoah,
Inwa, that his tam now wus able o
provide overnichit resalts o political
clients throuch arranvemients tor the
use of computers gt the iIntarvies sites.

dnaef Chitton Re-
seorch A piarerent of teles
phenc wlersies e, snds Ui oa day,
vou can do here whet it wenld take
soa four weeks o do il vou bad (o

2abert

mail out questionnaites (1o intervigw-
ers). I also think we get higher cooper-
ation rates around the country than is
possible tn face-to-fuce intervicws, in
some arcas, you can’t got people to go
inatall”

Clesmvager Telephone survey research
for politicians hus mushreomed with
the widespread use ol bulk-rae long-
distunice {WATS) lines and computer-
ized random generation of tolephone
numbers. But seme members of the
political polling fraternity remain op-
posed to telephone surveys,

Charles W. Roll Jr., president of
Political Surveys and  Analysis Inc.
(PS&A), which has done most of the
polling commissioned by Nelson
Rockeieller, said: “If T were buving
surveys for o political cumpaica that
I telt was terribly important. and there
wias encush money, | wouldn't towh
a telephone servey, T have resson to
helieve (from Rocketeller eampuigns
that some people are Tar less enticai of
individuels when asked about them
aver the phone. and that, of course
creates o different result,

CH G ware invebeed in g Proddentiol
camipaign, 1 would throw the tele-
phone away, unless there was an ex-
tremely urgeat time lactor involved,”

{Roll 15 an employee of George H.
Gallup, who Dbought PS&A Trom it
founsder, Archibald M. Crossley, in
1970: PS&A uses Gullup's sarmphng,
intefviewing and tabrlating facilitics,
which are based sulely on field inter-
vicws.)

DN Baraubba said: “You cun et
more ahout @ person at the door than
on  the twlephone, The tefept

X

telephone’s
et strength is that vou et wider
distubution of your saviple and inter-
viow dusters”

Doun ML Muchmore, chairman of
Opimon Rescarch of Cabferma, who
hus doge comparative studies of el
raone and feld inren
the work produces suparior e-
sufts and should be psed, eneept an
high-urzeney polls of mitional seape,
Vith o eve-tomere wontact there's
ae trust,” Muchmore sand.
Sample wethods: Potitiead

abwo divide over whether 1o e quata

polls, ad

pollsters

ut probabilits samples, (0r g docus-
sion of sample crror, see statistical
oy

Guinde sods “Nebady doex proba-

IR N NI A ey

b ooy, b

[ERSSTTRNVITS R HENITH

cause vou'd fe cha
and abes for o greater der
racy than he nuods, L

N PUN Wl
ce of novee

“None of the private pollsters do
complete  probability sampling  be-
cause of the prohibitive expense.
(Quayie noted that this was not the
case for the Gallup Poll and the Har-
ris Survey, “because their necks are
on the line.™} .

“You pick up a point to a point-
and-a-hatf of margin with probability
sampics. I've done them when D've
had to. when I knew I was in a differ-
ent ball game.”

Juhn Kraft and his wife, Fran Far-
reli Kraft, who is also a well-known
pollster, agreed with Quayie. “There is
no stenificant difference in the result,”
Kraft suid.

Several pollsters disagreed, how-
ever. One was PS&A’s Roll, who
said: “The respectability of quota

samples went out in J948, with the
Trumun-Dewey election. You don’t
know what vour sample error is. Luck
is with them. But it's certainly not
enough to hang your hat on, [ would
think.” '

ORC’s Benham said his firm used
only probability samples. However, he
il Ml pany sityatione, vou can use
the best scientific probability sample
or a mediocre quota sample and get
the swme results—because there’s no
critical clement that would muke an
essential difference.”

Assessment

Pollsters and politicians coexist un-
custly, necding ecach other and vet
aware of cach other's limitations,

Both are victinn of a vicious circle
in politivs: the degree of media expo-
sure affects poll reselisy poll results al-
feet the amount of campaign funds
that can be raised: campagn funds af-
fect media exposure,

Draver syndrome: Muchmore thinks

vampaizn manaeers, more than candi-
dates, ure responsible for poor rela-
tionsinps. “We give them a battle

plan, and many times they don't want
luse 1t because they have a fecling
it"s gaing to po a dillerent way. Some-
times they're right; semetumes they're
wrone. But, more often, they're
‘\\'rung.”

Another Culifornian, Vincent Ba-
vabiva, swdl UWe sec an awful lot of
what we refer 10 as the right-hand
drawer svndrome. You give a puy 2
surves -~ vou make o fancy presenta-
ton - amd b says "Gool that's erew?
And he opens up the right-haed
deaser of hisdesk and puis i there,
wid that’s the Tast time at's used.

“Then, i osomeone ashs what are
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you basing all those decisions on, he
opens up the drawer and says, *Well,
we got a survey,”

MOR’s Teeter belicves the worst is

over. “Two or three years ago,” he
said, “we had a real problem with
guys who were using it for the first
time and thought they had just hought
themselves mugic buttons, With some
people, it becarmne a narcotic. If they
didn’t know what to do, they had an-
other poll taken.”
Getting more: From the clizat’s side, a
Democratic Senator said privately: Vi
don’t know of anyone arownd here
who is having polling done and who
wouldn't like to get more than he's
getting out of it. But I know it'y sim-
ply a matter of dollars. They have a
product to sell; they have costs.”

If finances are often a contral prob-
fem to the pollster, they are even more
of one to the politician. A Republican
Senator from the Northeast said:
“There isn’t any question that |
couldn’t solve il I wanted to spend
$25,000 for a survey.”

But the diflicultics range beyord in-
sufficient funds. A canipaizn manager
who has worked with pollsters for
ity yoads adld pibvaicly:

“1 think there’s room in this busi-
ness for someone who realiy wunts 1o
drive it wide open. tle could drive all
these guys out. For exampie, why not
add an entire demographic poackage
with sample electoral wnulysis and pri-
ority ranking of states, congressional
districts and counties, with cross-data
by issucs. Ity possible with computer
analysis, That's a service [ could reaily
use.”

In 1908, the National Republican
Congressional {Campaieny Committee
and i3 Scenate counterpart bought a
400,000 survey throush Dutamaties
Inc.. a subsidiary of Spencer-Roberts
and  Asseocrates, a Cablitorabu-bused
campaiyn consuiting tirni, Datamatics
is now dissolveds ot the tme, Bowas
heuded by Vincent Ruruhhe

Neither the House
committee is schedul uny nolting
projects for 1972, Paul AL Theis, diree-
tor of public relations for the House

group, said: “We got committed to
doing the (1968) thing without assess-
ing as much as we should have in ad-
vance.” (For a report on the House
and Senate GOP campaien commit-
tevs, see Fol. 2, No. 31, p. 2100.)
Pressure points: {n a profession linked
closely to the wcademic community,
but with no entry standards, salesman-
ship remains a persistent problem.
“It's the gut prodlem in the business,”
said Albert H. Cantril. & Washington-
based polling corsultant. Cantril is the
author, with Churles Roll, of Hopes
and Fears of the American People
{(Universe Booxs, 1971), which is
based on Gallup research,

Sawd Cantril: “The only way you
can scek new business is to teur down
the other guy’s methods and try to
show pofiticians that they are not pet-
ting anything too useful. There are no
teaching materiais you can use unless
you breek the coenfidence of a private
{politicaly client.”

Political pollsiars also are encoun-
tering fresh prob'ems in sceking 10 as-
semble valid public opinion data. An
executive at Chilton Research Services
in Philedelphia <aid: “There’s no use
Liddimig woybod, . ihe wooperative date
is decreasing every year. It used to be
20 vears sge if w2 got a 3-per cent re-
fusal rate we were concerned vbout it
toduy, they are running 10 and 12 per
cent.

“1Us all part of the misvse of re-

searcit technigues. People 1oday are
just mofe suspicious. You know, a
salesmiun caliing up and sayving he's
making g surven and the neat thing
he's knocking at sour door.”
Pangers: Priv ate polls cun cause com-
plicatians in carpuigns that are not
always readily rent. For example,
Sen. Jacob Ko Judis, RENUY L received
a poll frem Tull. Plesser in 196Y that
showed Javity felding bis Democratic
opponent. Paut O'Dwser, 48-16.

Javits” advisers were hesitant about
relesing the podl despite the strong
lead, ror rear i wouid net b helieved
and would raise 3 Teredibili ssue”
Yet another coraderaion was fear
that it would be darder o ruise money

if potential backers thought Javits
could not lose.

The poll was nevertheless “lcaked™
to The New York Tintes for its “band-
wagon” effect and because it showed
Javits to be the strongest Republican
politician in New York state at the
time.

The release of the poll led to a
charge by O'Dwyer that it was a delib-
erate attempt to influence the New
York Daily News Poll, which was
scheduled to commence  canvassing
just after the GOP poll was releused.

While the Javits “leak™ was a delib-
erate one, candidates often insist that
a pollster report directly to them in an
effort to control access to private polls
on the campaign staff,

Pollsters and politicians are coming

increasingly to agree that there is a
limit to what surveys can accomplish.
MOR’s Tecter said: “You can't go
and say to some guy. ‘Look. if you go
out and take this stand, vou'll increase
your support 4 per cent.” That's
crazy.”
Progress: If political polisters are still
searching for a firmer foundation,
there are nevertheless signs of prog-
ress.

Quavle said: “A couple of vears
ago, evervhody was trving to get into
the act. And that's not huppening any-
niore. A ot ol commercial firms—the
guys who were researching soup and
<o forth—hepun to dabble in politics,
looking at it as a new market. But
you've pot te hknow somcthing about
politics in this business. It's an art as
well as a scienve.”

Roll bebieves that what is necded is
better fiaison between the campaign
and the pelisters—“politically  seasi-
tive men inside the campaizn organi-
zation who are at the srme time highly
sophisticated about the use of polling
technigues”

Tis a funny business,”  another
well-known pollster said. “When you
set olt this stutl done, the condidates
fook at it and if dossa’cr agree
with them, they're very  suspicious,
But if it avsees with then iUs the hest
polt in Ameea”
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A 8 | THE WHITE HOULSE

WASHINGTON

ey aml Sl AL September 3, 1971
CONTIDENTIAL
MEMORANDUM FOR: JEB MAGRUDER
FROM: WILLIAM E. TIMMONS‘&W
SUBJECT: '72 Democratic Convention

I think it important to start a national publicity campaign
to show that the Democrats still owe $750,000 from their
'68 Chicago Convention. Perhaps our friends at the Tribune
could do a series of stories on this deficit and later have
one of the national news magazines pick the story up.

The IRS is apparently checking the records of the First
National Bank of Chicago regarding Convention liabilities
as part of an investigation into tax matters on Matthew
J. Danaher, Clerk of the Cook County Circuit Court.

Also, the Tribune could repeat comments by potential
Democratic candidates at the time of the recent announce-
ment of Miaml Beach. You'll recall in the Washington Post
most all criticized Chicago for '68 troubles. I would
think a build-up of publicity on the DNC Chicago debt plus
current attitudes of national Democratic leaders would
help estrange Illinois from our opposition.

What think?

vcc: H. R. Haldeman

GONFIDENTIAL




THE WHITE HOUSE

WASHINGTON

September 2, 1971

MEMORANDUM FOR: H. R. HALDEMAN
FROM: w. E. TTmMons @I
SUBJECT : Y72 Convention

For tentative planning purposes, I will ask the RNC for
1,800 Convention hall seats to be allocated as follows:

I. BOXES § PREFERRED SEATING

CATEGORY
President's Family § special friends 50 (boxes)
President's Regular friends 100
President's Senior staff § Wives 50 (boxes)
Vice President, his family § special friends 30 (boxes)
Vice President's Regular friends 50
Vice President's senior staff § wives 20
Cabinet Officers/ Agency Heads § Wives 50 (boxes)
Key Administration officials § wives 200
Foreign Ambassadors § wives 160
Principal campaign staff § wives 30
Campaign big givers § wives 200
Preferred Subtotal: 940 (180 boxes)
IT. GALLERY SEATING*
President's Senior staff's friends 100
Cabinet Officers/Agency Heads' friends 100
White House, Campaign § Administration staff 100
San Diego Nixon Host Committee 50
Nixon Youth 510
Gallery Subtotal: 860
GRAND TOTAL: 1,800

*Seats to be located at best camera angle from networks
anchor booths.

NOTE: We plan to have "fillers' available to take prime seats
should assigned ticket holders fail to show for one of the
evening conventions sessions.

Do you anticipate this will satisfy the President's personal
requirements? How about other categories?

YES NO  OTHER:




THE WHITE HOUSE

WASHINGTON

September 1, 1971

MEMORANDUM FOR: H. R. HALDEMAN
FROM: WILLIAM E. TIMMONS%
SUBJECT: '72 Convention

To assist in planning the coordinated activities of the
White House staff and Nixon campaign effort I need some
decisions regarding involvement of the President's staff.

1. SIZE OF CONTINCGENT: Estimate that there will be 25
male staff and 25 secretaries (total 50) from White
House staff.

APPROVE DISAPPROVE

2. TRANSPORTATION: White House staff will be responsible
for their own travel at non campaign expense to and
from San Diego. However, the campalgn organization will
be responsible for ground transportation in the convention
city. (This assumes no White House cars or military
drivers for other than the President and his immediate
party when he personally participates).

APPROVE DISAPPROVE

3. FOOD SERVICE: White House staff will use mess facility
for campaign staff which, along with the hotel rooms,
will be paid for by the campaign organization. Meals
outside the mess are the personal responsibility of the
individual staffer.

APPROVE DISAPPROVE

4, COMMUNICATIONS: The White House Communications Agency
will provide telephone, walkie talkie and pageboy service
in San Diego for White House staff. Unlike automobiles
this service is not highly visable and can be justified.
on basis of President's need to communicate with his staff.
A White House PBX and Campaign Switchboard will be coordinated
to permit interchange of calls.

APPROVE DISAPPROVE




-2-

5. SAN CLEMENTE: Those delegates, politicians and staff
who recelve invitations to visit with the President
at the Western White House will be shuttled by military
helicopter from a central contact point in San Diego.

APPROVE DISAPPROVE

Bob, this is not meant to be binding but to serve as a
planning guide for convention activities,
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CONFIDENTIAL

MEMORANDUM FOR: H. R. HALDEMAN

FROM: WILLIAM E. TIMMONS%{
SUBJECT: '72 Convention

To assist in my preliminary planning for the National
Convention, I've drawn up a rough list of those White
House staff whom the President may wish to attend the
San Diego event. Will you please review the list,

make changes as appropriate, and let me know? I recog-
nize this approved list will be tentative and should be
used only as a guideline. There are obviously a number
of staffers I haven't included but who would probably
want to attend the event.

This 1s important not only to room assignments but will
bear on planning for chartered aircraft, ground trans-
portation requirements, Convention tickets, office
equipment, food service arrangements, etc.

I have not included rooms set aside for the President
and Vice President, their families and friends.

CONFIDENTIAL




PRESIDENTIAL FLOOR

WHCA Authorized Secretary's

Staff Room Phones Secretary Room
1. Bull 1/2 X No -

2. Chapin 1 X Yes 1/2

3. Haldeman 1 X Yes 1/2
4. Higby 1/2 X No -
5. Hughes 1 X No -
6. Tkach 1 X No -

7. Woods 1 X Yes 1/2
8. Ziegler 1 X No -

9. Butterfield 1 X Yes 1/2
10. Secret Service 1 X No -
11. Office 1 X - -
12. Office 1 X - -
13. Valet 1 X - -

TOTAL PERSONNEL:

TOTAL WHCA PHONES:

13 (9 staff § 4 secretaries)
TOTAL ROOMS UTILIZED:

13

14

PRESIDENTIAL FLOOR (VICE PRESIDENT'S WING)

WHCA Authorized Secretary's

Staff Room Phone Secretary Room

1. Sohmer 1 X Yes 1/2
2. Goodearle 1 X Yes 1/2
3. Keene 1 X No -
4, Guard 1 X No -
5. Malatasta 1 X No -
6. Gold 1 X Yes 1/2

7. Thompson 1 X Yes 1/2
8., Military Aide 1 X No -
9. Docter 1 X No -
10. Secret Service 1 X No -
11. Office 1 X - -
12. Office 1 X - -

TOTAL PERSONNEL:

TOTAL WHCA PHONES:

13 (9 staff § 4 secretaries)
TOTAL ROOMS UTILIZED:

12

14



FIRST WHITE HOUSE FLOOR
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Staff

Colson
Dent
Ehrlichman
Finch
Flanigan
Garment
Johnson
Kissinger
Klein
MacGregor
Peterson
Rumsfeld
Price
Shultz
Stuart
Winchester
Cole
Morgan
Whitaker
Harper
Dean

Malek
Weinberger
Carlucci
Office
Office
Office
Office

TOTAL PERSONNEL:
TOTAL ROOMS UTLIZED:

WHCA Authorized Secretary's
Room Phones Secretary Room
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
i X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1 X No -
1 X Yes 1/2
1 X No -
1 X No -
1 X No -
1 X No -
1 X No -
1 X No -
1 X No -
1 X
1 X
1 X
1 X

TOTAL WHCA PHONES:

SECOND WHITE HOUSE FLOOR
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Staff

Buchanan
Goode
Shumway
Snyder
Moore
Safire
Scali
Howard
Barker

40 (24

staff § 16 secretaries)

36
28
WHCA Authorized Secretary's
Room Phones Secretary Room

1 X Yes 1/2
1/2 X No -
1/2 X No -
1/2 X No -
1 X Yes 1/2
1 X Yes 1/2
1 X Yes 1/2
1/2 X No -
1 X Yes 1/2



SECOND WHITE HOUSE FLOOR (continued)

WHCA Authorized Secretary's
Staff Room Phones Secretary Room
10. Costello 1 X Yes 1/2
11. Xhachigian 1/2 X No -
12. Huebner 1/2 X No -
13. Ball 1 X Yes 1/2
14. Elbourne 1/2 X No -
15. Warren 1 X Yes 1/2
16. Whelihan 1/2 X No -
17. Bell 1/2 X No -
18. Cashen 1/2 X No -
19. Andrews 1/2 X No -
20. Atkins 1 X No -
21. Walker 1 X Yes 1/2
22. Millspaugh 1/2 X No -
23. Strachan 1/2 X No -
24, Kehrli 1/2 X No -
25. (Grassmuch 1/2 X No -
26. Hendricks 1/2 X No -
27. Brown 1 X No -
28. Huntsman 1 X No -
29. Hullin 1/2 X No -
30, Patterson 1/2 X No -
31. Kingsley 1/2 X No -
32. Cheney 1/2 X No -
33. Adams (lst lady)l/2 X No -
34. Schmid (" " 31/2 X No -
35. Office 1 X - -
36. Office 1 X - -
37. Office 1 X - -
38, Office 1 X - -

TOTAL PERSONNEL: 43 (34 staff § 9 secretaries)
TOTAL ROOMS UTILIZED: 31
TOTAL WHCA PHONES: 27

GRAND TOTALS:
PERSONNEL: 109 (76 staff § 33 secretaries)

ROOMS: 95 (including 12 offices and 2 secret service rooms)
WHCA PHONES: 80



Each of three floors will have four White House offices
(two per wing) .

In each office there will be:

In addition to regular staff § secretaries it appears 17

Three IMB Typewriters

Three Secretarial Desks § Chairs

White House Phone

Three IBM Dictating machines § Transcribers
Usual office supplies

Locator Board to sign out (one per wing)

8 am - 8 pm Volunteers (not President's floor)
Xerox machine (one per wing)

Mimeograph machine (one per wing)

TOTAL
36
36
12
306

6
16
6
6

additional rooms should be blocked off for use by White House

service personnel.

It 1s anticipated that since they will be

performing their duties, the Federal government should pay
for their rooms and meals as well as furnishing transportation.

WO 00 ~1 O LA F b

Service Staff Rooms
Telephone Operator 1/2
Telephone Operator 1/2
Telephone Operator 1/2
Telephone Operator 1/2
Telephone Operator 1/2
Telephone Operator 1/2
Telephone Operator 1/2
Telephone Operator 1/2
Telephone Operator 1/2
Telephone Operator 1/2
WHCA staff 1/2
WHCA staff 1/2
WHCA staff 1/2
WHCA staff 1/2
WHCA staff 1/2
WHCA staff 1/2
Military 1/2
Military 1/2
Military 1/2
Military 1/2
Military (VP) 1/2
Military (VP) 1/2
Military (VP) 1/2
Military (VP) 1/2
Secret Service 1/2
Secret Service 1/2
Secret Service 1/2

Secret Service 1/2



Service Staff Rooms

29. Secret Service 1/2
30. Secret Service 1/2
31. Secret Service (VP) 1/2
32. Secret Service (VP) 1/2
33. Secret Service (VP) 1/2
34. Secret Service (VP) 1/2

TOTAL SERVICE PERSONNEL: 34
TOTAL ROOMS: 17
TOTAL WHCA PHONES: 17 (one per room)

NOTE: Nearby military housing can be made available as
sleeping quarters for additional service staff in
town preforming official duties.
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MEMORANDUM FOR: JOHN MITCHELL
FROM: MURRAY CHOTINER
SUBJECT: NEW HAMPSHIRE

The following comes from a reliable source, who knows
New Hampsghire.

Lane Dwinell will be an excellent choice to look after
the President’'s activities in New Hampshire. Mrs.
Dwinell plays an important role in the state.

Lyle Herson, one of five counsellors to the Governor, is
a fine young person, but should be ruled out as number 1
representative of the President in the state, because he
comes from the northern part of the state where there are
very few votes. He should be part of the New Hampshire
group, however.

John Bridges, son of Senator Styles Bridges, would be a
good selection to serve on the committee, but should not
head it up, as it would revive 0ld wounds.

/
/

cc: H. R. Haldemnnb/

CONFIDENTIAL
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Memorandum
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To: Bob Haldeman MM’D

Y M

From: Charl%; M&Whorter ‘

Re: Covernor Walter Peterson of New Hampshire ’

3
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You will recall that when Peite McCloskey opened his headquarters
in New Hampshire he received a courtesy call from Governor Walter Peterson
and Stewart Lamprey. At the time, Governor Peterson made some remarks which
indicated that his visit to the headquarters was something more than a mere
courtesy call. This was confirmed again to me by Marty Plissner of CBS
News who checked with some sources in New Hampshire.

In order to get more information about this situation I had Bill
Treat, a long standing friend of the President and a former state GOP
official, contact Governor Peterson direct to take a reading of this situa-
tion. Treat called me this morning to say that he had talked with the
Governor at some length this morning; that there is no question but what the
Governor feels a little unhappy about the lack of two-way liaison with the
Administration. He has cooperated with various White House requests to
issue statements in support of the President's position, including one this
morning in support of the President's economic initiatives announced last
night on television. However, the Governor is a little disturbed that the
White House apparently gives so much attention to Bill Ioeb. Some three or
four months ago Bill Loeb and his wife attended a White House dinner which
Ioeb enjoys publicigzing whenever he has a chance which is gquite frequent.
In the front page editorial which Loeb ran in his paper on the day of the
President's recent trip to New Hampshire, Loeb again referred to his White
House visit in announcing that he would support almost anyone other than
President Nixon next year as a result of his disagreement on a number of
key issues including Red China. The Covernor also mentioned that Herb Klein
had visited Loeb in New Hampshire but had not been in touch with the Gover-
nor's office.

In summary, I would recommend that at some early opportunity
Governor Peterson and his wife be included in a White House affair and that
occasion be used to smooth his feathers a little bit. Peterson has not
decided to run for a third term but he obviously will have the bitter
opposition of Bill Loeb if he tries to do so. That primary, incidentally,
is in September and not on the March 7 Presidential primary.

cc: Harry S. Flemming



STATE ASSIGNMENTS

MAINE

GOP State Chairman Moreshead is a good friend of the '68 Ry
Chairman Ned Harding, thus he recommends Harding to give
continuity for the RN people and a c¢lose working relation-
ship with State GOP Chairmen.

NEW HAMDSHIRE

Lane Dwinell on board as overall chairman. We will work up
suggestions for co-chairmen representing liberal and conserva-
tive elements. Dwinell suggests and I agree that we get a
Younger type to head the "beauty contest"” part of the primary.

VERMONT

1968 RN Chairman Doug Cairns wants very much to go again.

You will remember he did a particularly good job in their
convention. One thing to look out for in Vermont is a primary
scheduled in Randolph, Vermont (population about 500) on
March 7th, the same day as New Hampshire's. McCloskey is
making an effort to score Vermont in this one for the national
publicity value.

MASSACHUSETTS

I am still checking on Massachusetts, but a number of people
have recommended State Senate Minority Leader John Parksr.

He was a RN supporter, pre-convention in '68. 1In addition

he seems to enjoy the confidence of Richardson, Volpe and Brooke.
Don Whitehead has finished the scenario you requested and I am
having lunch with him on Tuesday to go over it.

CONNECTICUT

We should work with Governor Meskill and Senator Weicker to coma

up with the right verson. In doing so, Meskill counts more
Weicker, he ntr the. state parity machinary.

than Weickar, as he controls the. stats party machinsry



RHODE ISLAND

The party people would like us to put together a slate of RN
people and run them unpledged in the primary. McCloskey is
about 90% sure to go into Rhode Island with his own slate.
George Vetter would like to be the state chairman. I need

to check this out with John Chaffee

and Herb DeSimone as they

are likely to be on the ballot at the same time.

NEW YORK

Problem seems to center on how one can pull the diverse elements
together. Strategy on how to handle the conservative Republican

hassle on electors should be worked

out in advance of decision

4 N . R L
on who will head campaign. You know far more on this one than

I ever will.

NEW JERSEY

We have a number of recommendations
in the state as possible chairmen.

of prominent business leaders
RGK has suggested that

Governor Cahill might be a strong choice. He is apparently quite
popular. Lee Nunn is sounding out Senator Case on his feelings

on the Presidential race in 1972.

In any event, we should hold

up until after November's legislative races.

DELAWARE

I have no real input on Delaware at this time.

PENNSYLVANIA

Bill Scranton seems to be the closest thing to a common denominator
in Pennsylvania. Nunn reports the business community is nearly

unanimous on him. I can rezort the
the less, I worry about this idea.

time into it and could be difficult
might be to use Scott and Schweiker
a good, young executlve director to

MARYLAXD

The suggestion of Mathias and Seall
I've heard. Lacking a better ideaz,
the Vice Prasident on this. GOP? Ch
Senator Ed Thomas from Fredsrick as
this on Art Sohmer znd while ha was

that he could do the Zob.

same from the politicals. None-
Scranton probebly won't put much
to handle. An alternative

as co-chairmen and then obtain
run the campaign.

as co-chairmen vemains tha best
Fferhavs wa should try and convince
airman Lankler suggested State

the exszcoutivae dirsctor, I tried
=t wild on the 1dea, he 21«



WEST VIRGINIA

There are several competent, young state legislators who could
do a fine job of protecting our interests. Unfortunately
there is probably little else for us in the state.

DISTRICT OF COLUMBIA

. I suggest we get somsone like Perk McGuire who can weld together
a good delegation and raise some monéy.' Another suggestion
would be to get an able, young black or a woman. Recognizing
the political realities, this may be a logical place to broaden
the range of our state chalrmen.

o f

VIRGINIA

[

The secret here is to get someone who will be excepted By both
Governor Holton and Senator Byrd. Lawrence Lewis of Richmond,

who headed our '68 Citizens effort, should be acceptable to both,
although he is not a worker. The state party will co-operate

100% once we get past the Governor's ego. In any event, we should
hold up until after the Virginia race for Lt. Gov. this fall.

KENTUCKY

I again suggest that we wait until after the fall elections.

TENNESSEE
Everyone I have talked to feels we ought to concentrate on finding

a good executive director., He, in turn, would put togsther a large
bipartisan committee to front his opsration.

NORTH CAROLINA

for rman have kesn recommandad
including Charles Crutchfield, Charlotte Radio and TV owner,
Mel Broughton, former Democratis candidzte for Governor and lawver,
and our '68 Citizens Chairman Willis 3xith, Jr. Smith and Broughton
would be the strongest of the thres.
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SOUTH CAROLINA

Harry Dent advises that we wait until thelr intra-party disputes
settle down before making our move in South Carolina.

GEORGIA

The party is so divided and of limited ability that I suggest

we go into the Atlanta business community and build a truly
Citizens approach for the November campaign. This will necessitate
finding someone within the party to put together a good slate

of delegates for the convention, to serve as a liaison with the
party, and the Citizens group during the fall campaign.

.

e !

You have the key to the general election campaign. I am working
up some recommendations on the primary to fully utilize the party
for a broader effort in the fall.

ALABAMA

Frank Parsons of Birmingham, who narrowly lost a bid for National
President of the Jaycees, might be a fine <choice for our Citizens
chairman. He serves on the desegregation committee and is apparently
a good man. Dick Bennett, State GOP Chairman, is coming up to see

me in the next wesk or so and I will get his ideas.

MISSISSIPPI

Clarke Reed would like to put togesther a group of vrominent business
leaders to front our campaign and then use ths party machinsry

to do the day-to-day work. Lt. Gov. Charles Sullivan is running
for Governor as a Nixon man and will probably win. We should wait
for the outcome of this race before making our move, as he could

be very helpful. :

LOUISIANA

Louilsiana elects a governor on February 1, 1972. The Republicans
are trying to mount a strong camrzaign. I suggsst ws walt until
that is over and then work with our '68 Nixon Chairmsn, Charlton
Lyons, to comes up with the best man.



ARKANSAS

A rather intense battle has gone on between former Governor
Rockefeller and State Chairman Charles Bernard, over control

of the party. Both sides have reguested we hold off until they

can patch up their quarrel. This is a reasconable request. Bernard
is pushing ©dell Pollard, his predecessor, but I don't think too
much of this idea.

OHIO

I gather that Lee Nunn and you have worked out an arrangement for
Ray Bliss to head up our campaign in Ohio.

: f
MICHIGAN
I have no specific recommendation other than he should be somsone

who can work with the Governor, the State GOP and the conservatives.
He should not be any of the akbove specifically.

INDIANA

The first step should be to get the State Chairman, John Snyder,
National Committeeman Keith Bulen, and Lt. Gov. Foltz, to sit
down and agree to agree. Our '€8 Chairman, Orvis Beers, won't

work as he has lost out in the factional wars. Someone with his
'68 qualifications would probably do the trick.

JLLINOIS
- Tom Houser has agreed to head up our campaign in the state.

WISCONSIN

John MacIver will head the campaign. He_ has successfully pulled
in the top business types and should have a first class effort there.

MINNESOT!
I have no reccmmendation at this tim

e,
effort in the state under the anti-war
support among liberal anti-Nixon Resu



JTOWA

A bitter battle will be fought between Governor Robert Ray and
Lt. Gov. Jepson for the GOP nomination for Covernor. We should
steer clear of this and find sowmeone who will not get involved.

I have recommendations of promincnt businessmen from the party
people. » .

- MISSOURT

The party people are strongly urging that we use Larry Roos,

County Executive in St. Louis County. As you will recall, he

was part of the Rockefeller operation in 1968 and has never been
very close to the President. He does, however, have some resources
to put in the campaign such as staff and finance contacts. There
do not seem to be many other choices unless we use a businessman.

KANSAS

I have no suggestions on Kansas.

NEBRASKA

George Cook is set as our Cheairman for 1972. He plans to operate
in a manner similar to four years ago. Your friend, Bob Xutak,
is very impressive and wants to help. I think he would make a
good finance chairman for us.

SOUTH DAKOTA

National Committeeman Jack Gibson and State Chairman Charles Howard
recommend that we use former Congressmen E. Y. Berry and Ben Reifel
as our co-chairmen. They would use former 33 to Senator Mundt,

W. E. "Obie" O'Brién as tha orerator. ura we shouldn't
just go ahead with O'Brien and forget t} netic agproach with
the Congressmen.

NORTH DAXOTA

I have had a couple of discussions with StateChairman Zen Claviurgh
but have nothing concrete. I suggsst that w2 agrroach Ssnator

Milt Young for his ideas, zs his nose Is 2 liftle out of joint and
this might maks him feel more a part of the tean.
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MONTANA

I have no good suggestions at this time.

WYOMING

I have talked to State Chairman Dave Kennedy and will be talking
to Governor Hathaway. I need to chat with Senator Hansen as
well. :

COLORADO

Bob Flanigan, GOP State Chairman, recommends we use Governor Love
as our state chairman and then use one of several bright young
faces as the executive director. This isn't a bad idea considering
Love's popularity in the state.

~

OKLAHOMA

There 1s considerable feuding going on in the state GOP organization.
I have asked all sides for suggestions and perhaps we can.find some-
one who gets along with all.

TEXAS

The State Party is weak and has even weaker leadership at the top.
In addition they are preoccupied with John Tower's race. My
suggestion is that we build a strong Republican, Independent,
Democrat Citizens organization with the help of Secretary Connally.

NEW MEXICO

I have had several suggestions, but have no good names at this time.

ARIZONA
State Chairman Henry Rosenzwelg is recommending Jim O'Conrnor, a
b4 3 J
Democrat, lawyer, and close Zfrispnd of Herb Xalmkazh. T haven't
had a chance to talk with Kleindienst zbout this as vyet
X



CALIFORNIA .

You have been handling the delicate negotiations here.

NEVADA

Bob Mardian says that Paul Laxalt would accept the Jjob as State
Chairman., I don't think we can improve on that.

UTAH

I have no recommendations at this time.
.t

IDAHO

Lt. Gov. Jack Murphy was our man in Idaho in 1968 and State
Chairman Reoland Wilbur suggests we use him again. Mardian is
not very high on Murphy.

OREGON

Wendell Wyatt is on board as our state chairman. We will tie
in the 1968 Nixon people so that we have the broadest possible
base.

WASHINGTON

Former National Committeeman Bob Timm and State Chairman Earl
Davenport have suggested that we use Luke Williams, a conserva-
tive businessman from Spokane, who has good relations with the
money people and Governor Evans.

ALASKA

Edith Holm, National Cormmititeswoman and the person Yardian has the

most confidence in, says Bob Ward, former Secretary of Stat:,

would be the strongest person to head cur campaign. FHolm, herself,

wouldn't be bad and it would give us a woman chairman.

HAWATT

Bill Quinn, former Governcr arnd now Prasidant of tha Dole Pinsazela

organization, would grobably be our hsst bzt. I havsn't talked with
t and that base should k2 touchsd.

Senator Fong as y&
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L e August 27, 1971

MEMORANDUM FOR THE ATTORNEY GENERAL

Pursuant to oux discussion, enclosed i8 a copy of Andrew Glass'
article on polling and the 1972 campaign which appeared in the
August 14 edition of the National Journal.

Also enclosed ig Bob Marik's memorandum relating to this
article. As he indicates, it seaems that gome individuals in
the Administration who knew something about our plans discus-
sed them in detail with the authee.

JEB S. MAGRUDER

Enclosures

bece: Mr. Haldeman
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MEMORANDUM FOR: JEB 5. MAGRUDER
FROM: ROBERT H. MARIK -

/
/

SUBJECT : POLLING ARTICLE BY ANDREW GLASS
: IN THE NATIONAL JOURNAL - 8/14/71

Mr. Glass has done a comprehensive job of surveying the
entire field of polling for the '72 campaign, for Demo-
crats as well as Republicans. The article reflects sub-
stantial inside information about our own polling plans. .
For example, vou, Gordon Strachan, Ed DeBolt and I are
mentioned by name as being involved in shaping the cam-
paign research effort. Reference is made to the polling
vendor meetings which we held on August 9 and 10.

You will recall that after I contacted each of the six
vendors under consideration for the August 9-10 meetings,

I sent a letter of confirmation which included an enumer-
ation of several aspects of polling in which we were
particularly interested. Information copies of that letter,
as well as the schedule of meetings for both days, were
sent to Peter Flanigan, Gordon Strachan, Ed DeBolt and

Bill Low of the RNC, and yourself. There was some concern
that these communications had been leaked to Mr. Glass.
However, several ommissions in the National Journal article
strongly suggest the contrary:

1) The article states that the meetings were sche-
duled during August 9-11, whereas they were actually sche-
duled only on August 9 and 10.

2) The article listed five vendors who were invited.
The sixth, Market Facts, was not mentioned.

3) Peter Flanigan was not mentioned in the article.
Although the letter did not mention him by name, he was
discussed in the telephone conversations with the vendors,
because the meetings were originally scheduled to be held
in his office.

:
A



4) My name was grossly misspelled.

The article makes reference to such sources as
"Administration spokesman," "aide to the President," a
Presidential aide," "another White House official" and
"GOP official," as well as to Harry Dent by name. There
is no evidence that Mr. Glass found any source of infor-
mation in the campaign organization. When he called here
he was told that you were the only authorized spokesman
for the Citizens Committee, and although he attempted to
contact others of us, the calls were not returned. I
understand also that Ed DeBolt, Gordon Strachan and Dave
Derge were contacted during the preparation of this arti-
cle but similarly did not return the telephone calls.

This leak, whatever the source, was not as harmful as it
might have been. We will attempt to further tighten our
security to prevent similar instances in the future.
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Political Report/Pollsters prowl natien as candzd&tes

use opinion surveys to plan 72 campaign

-

From the White House to small-town
America, the political pollsters are
once more on the prowl,

A National Journal survey of po-
litical pollsters and their clients reveals
that the business—which, like politics
itself, is as much an art as a science —
is deeply rooted in the campaign proc-
ess. It revealed also that many can-
didates still are reluctant to say pub-
licly how heavily they rely on polls.

Like people who never walk under
ladders even though they say they are
not superstitious, candidates go on
buying the polls, With the approach
of the 1972 national elections, spend-
ing for political surveys is likely to
match or exceed 1968 levels.

In his book, Financing the 1968
Election (D.C. Heath and Company,
1971), Herbert E. Alexander estimated
that spending for public opinion polis
for all candidates at all levels in 1968
came to $6 million.

The estimate, based on 1,200 polls

~which cost an average of $5,000, is
conservative; one comprehensive state-
wide poll can cost §$15,000.
Top to bottem: The White House re-
ceives a steady stream of public opin-
ion survey results. Some of them are
commissioned, directly or indirectly,
by the White House itself; others re-
sult from ‘‘piggybacking” — adding
questions to polls already commis-
sioned by Republican candidates or to
polls taken for other purposes.

A campaign task force, working in
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secrecy, currently is seeking to define
polling needs for Mr.
campaign.

In addition, the President requests
and receives regular “weathervane”™
polls that are commissioned for him
by friends and admirers, mainly in the
business world. Similar polls were
taken on a regular basis for Presidents
Eisenhower, Kennedy and Johnson.

But the political polling profession
does not subsist alone on surveys

taken by the White House or by the’

President’s Democratic rivals.

Robert Teeter, the White House
liaison man for Detroit-based Market
Opinion Research, a Republican-ori-
ented polling firm, said: “One of the
big changes we're seeing is the level
down to which polling is used.

“It used to be that there were a few
sophisticated gubernatorial and sena-
torial campaigns using it. Now, almost
all of them are in it. Many Congress-
men use it. And it pops up in state
legislatures and in city races.”

Oliver A. Quayle 111, who has taken

polls for most of the Democrats now
in the Senate, said: “It's now almost
SOP. If you're interested in what
people think, this is the best way to
find out. People who have never
polled before are polling now, It’s
standard procedure.”
The “new breed”: A veteran Demo-
cratic campaign manager belicves the
pollsters’ growth is based in part on a
new breed of politician. As he put it
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by Andrew ]. Glass

“You're finding more people run-
ning for political office with less polit-
ical experience than ever before. So
they really don’t have an intuitive base
of how well they'll do. They don’t
have the knowledge of their state that
a guy who has been in politics a long
time has. But they know enough that
they nced to know. So the polisters
are all selling.”

At its higher rungs, the polling pro-
fession remains a tight-kmit group. It
divides, almost equally, into those
who poll only for Republicans, those
who poll only for Democrats and those
who poll for both.

But, as polister Michael Rowan
said, “we're all one club.”

Nxxon s

« In seekmg the Prcsadency in 1968,

Richard Nixon spent about $500,000
for the longest, most costly and most
complex polling project in campaign
history. Although there is no real
battle for the nomination in sight, the
Nixon White House has budgeted
$500,000 for polling research for the
1972 campaign.
Organization: In the White House it-
self, the gathering of poll information
is supervised by H. R. Haldeman, the
President’s chief of staff, who has a
background in advertising and market
research. {For a report on Haldeman,
see No. 10, p. 513.}

Campaign planning beyond the
White House gates is being handled
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from the office of Herbzrt G. Klein,
. director of communications for the
executive branch, to manage the “Cit-

by Citizens for the Reclection of the
President, which is, in effect, a White
House political task foree; by the Re-
publican National Committee; and by
Attorney General John N. Mitchell.

A coordinsting committee is shap-
ing the campaign research effort,
which will rely heavily on public opin-
ion surveys,

The committee includes Jeb S.
Magruder, who has been detached

izens” operation; Robert Marrick,

Magruder’s associate in the “*Citizens”

office; Gordon Strachan, a personal

staff assistant to Haldeman, and Ed-
ward S. DeBolt, the RNC's deputy
chairman for research and political

" organization.

The Nixon campaign steering com-
mittee also is utilizing an outside con-
sultant on polling techniques— David
R. Derge, 42, a political scientist and
versity of Indiana in Bloomington, !

Magruder is the key polling plan-~
ner. As Harry S. Dent, special counsel
to the President for political affairs,
put it: “In this shop, Jeb is the guy
__who’s the polling man.”

"¢ Magruder declined to comment for

publication on polling or on any other
aspect of White House campaign
planning. One official, who asked to
be identified only as an Administra-
tion spokesman, said: “We don’t want
to get into even what we're thinking
about doing. ... They (the Democrats)
know something is going on. Let them
find out by working for it.”
White House polls: Mr. Nixon has
had access to a steady stream of pri-
vate polling information since he took
office. These polls have kept the Pres-
ident abreast of domestic political
moods and furnished him with insights
into changing trends on such questions
as the public attitude toward admis-
sion of the People’s Republic of China
to the United Nations.

An almost continuous polling effort
for the White House has been con-
ducted, in secrecy, by Chilton Re-
search Services, of Philadelphia, a di-
vision of Chilton Co. An aide to the
President satd. “The outside pollster
{John H. Kofron, Chilton’s senior vice
president) consults almost always di-
rectly with Haldeman, although on a
nonsensitive matter he may talk with
Strachan or Higby.” (Lawrence M.
Higby is Haldeman's uadministrative
assistant.)
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The President and his top stalf also
have access to other private polls, con-
ducted for Republican senatorial or
gubernatorial candidates as well as by
political pressure groups friendly to
the Nixon Administration. These polls
are supplied without charge; the Chil-
ton surveys are underwritten by the
Republican National Committee.

A pollster who declined to be quot-
ed by name said, “A lot of the (White
House) work that was done in the past
three years was done by individual

candidates who were doing it as an

accommodation.”

The White House intends to repay
some of these favors during the 1972
campaign. A Presidential aide, speak-
ing for “background,” said: “When
Nixon is ready to go into an area, an
offer for a ‘*piggyback’ (poll) will be
made. I think in almost every case, it
will be the Nixon White House that
will offer it down rather than its being
offered up {to the President).”

executive vice president of the Uni- #Campaign firms: The White House
* scheduled a series of mectings Aug.

9-11 to review the capabilities of more
than a half-dozen Republican-oriented
polling firms.

+ “All of them were approached with
the idea of contributing to the cam-
paign as a sole or prime contractor,”
said a White House political aide.
“But it’s not inconceivable that
Haldeman will decide ‘I don’t want
any one person to know everything, so
I'm going to parcel it out and these
people can just like it.” He's like that.”

Another White House official noted
that “the Nixon campaign is being or-
ganized on a priority basis and there-
fore the need for national pollsters is
minimized.”” The emphasis, he said,
will be on disregarding those states
where there is “no opportunity” and
concentrating on the big electoral
states “which will either win or lose
the election for us.”

Each of the polling concerns which
made presentations to the White
House was screened in advance by
Haldeman. The group includes:
® Cambridge Opinion Sudies Inc.,
headed by Tully Plesser and based in
New York City. Plesser's political
polling assignments have ranged from
Sen. W. E. Brock’s successful cam-
paign in Tennessee last year to John
V. Lindsay's uphill mayoral campaign
in New York in 1969. :
® Chilton Research Services, which
conducts its surveys by telephone from

. Philadelphia. Chilton also handled the

mechanics of an intelligence effort in

1968 for Mr. Nixon mounted by
Joseph Bachelder, who has since re-
tired as a political polling consultant.

& Decision Making Information Inc,
based in Santa Ana and Los Angeles,
which polled in 1970 for both Gov.
Ronald Reagan, R-Calif,, and Gov.
Nelson A. Rockefeller, R-N.Y.

® Market Opinion Research of
Detroit, which advised George Rom-
ney early in 1968 to scuttle his cam-
paign for the Republican Presidential
nomination. The company has done
some weathervane polling after Mr.
Nixon’s television appearances.

® Opinion Research Corp. of Prince-
ton, N.J., which handled the 1960 and
1968 Nixon campaigns, as well as the
1964 Presidential campaign of Sen.
Barry Goldwater, R-Ariz. (ORC's
billings from political clients in 1968
amounted to $600,000 — $450,000 from
the Nixon campaign.)

David Derge, although a regular

White House visitor, did not attend
the presentation sessions, which were
held in the offices of the *Citizens”
group, one block from the White
House. Derge is known to be a strong
partisan of ORC.
Split verdict: A decision on the allo-
cation of polling resources for the
campaign is expected to be submitted
to the President for his review and
approval by the end of August,

Whether or not a prime polling con-
tractor is chosen, a White House of-
ficial said that polling arrangements
for the 1972 campaign may not emerge
in a clear-cut manner.

The official said: “Knowing the
President, he never puts azll his mar-
bles in one basket. ... He will want

additional head-to-head and special-
issue polling. (

*He never even tells anybody about
it. But you always have somebody on
the side who will do a weathervane
sampling after a (Presidential) night
on television. ... That's just Nixon.
All of us get used to that. There’s al-
ways an edge.”

Another White House official who
will be involved in the campaign, also
speaking privately, said that, in all
probability, some of the more sensi-
tive polling results will go to the Pres-
dent directly, perhaps through Halde-
man, without being circulated to the
White tHouse political staff.

“There are some things—like how
does Agnew affect the ticket—that
might be asked that even Mitchell
won't get,” the official said. (Mr.
Nixon's choice of Spiro T. Agnew as

v
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his Vice Presidential running mate in
1968 was influenced by ORC polls
which showed him running better
alone than with any possible *“name”
in the Republican Puarty. Mr. Nixon
decided to bypass better-known per-
sonalities for Agnew, who was then
Governor of Maryland.)

Utility: Although White House of-
ficials seek to dampen publicity on
their polling efforts, they say privately
that polling information, while in
plentiful supply, does not play a crit-
ical role in White House political de-
cision making.

“Nixon has never had much use for
polls,” a personal friend of the Pres-
sident said. “He only pays attention
when they happen to agree with his
“gut feelings. And he likes situations
where the polls do not put him under
pressure, such as his Agnew decision
of 1968.”

A GOP official agreed with this
assessment and added: *“Most of those
people (the White House stafl) just
look at the head-to-head results—at
just two numbers, It's very sad. Most
of them just flip to the last page (of
the polling report) to see, in summary,
how we are doing.”

Democrats

Of Mr. Nixon’s potential Demo-

cratic opponents in 1972, only the cur-
rent front-runner, Sen. Edmund S.
Muskie, of Maine, is now engaged in
polling research. Most of the other
Democratic Presidential hopefuls have
so far given little or no thought to
commissioning public opinion surveys
for their campaigns.
Muskie: “People have been waiting
around for our polls before moving,”
said Anna Navarro, 24, the Muskie
campaign’s f{ull-time polling consult-
ant. “The question is how to project
what people want to see.”

An initial round of telephone-
interview polling for Muskie was com-
pleted in late July by Independent
Research Associates Inc., a Wash-
ington-based firm headed by William
R. Hamilton, who has worked mainly
for Democrats in the South. Before
joining the Muskie staff in January,
Miss Navarro worked for Hamilton,

Media — While it is unusual to have
a pollster on a campaign staff, Miss
Navarro said she felt the arrangement
benefited the Senator. She saw her
role as the “‘realist” —the person who
must “knock down theories and pre-
sent unpalatable news.”

In that capacity, Miss Navarro has

Establishing the Tolerances

Pollsters commonly encounter skeptical members of campaign teams
who supgest that by interviewing more people—or perhaps another set of
people —the pollster would have produced different results.

George H. Gallup, founder of the Gallup Poll and now semi-retired,
has an answer for these skeptics: *The next time you go to the doctor for
a test, why not have him test a// your blood?”

Gallup says that “no major poll in the history of this country ever went

wrong because too few people were reached.” But, he says, many have
gone astray because of the way those persons were selected.
Samples: Some political polisters, including Gallup, interview people in
randomly chosen clusters, using what is known as a probability sample.
(For his nationwide poli, Gallup conducts about five interviews in each of
320 voting precincts, chosen on a random basis.)

Others use a quota sample, a less costly technique in which people are
chosen to be interviewed on the basis of specific characteristics in the
same proportion as they appear in the population or whatever “universe”
the polister is studying. If 12 per cent of the “universe™ is Negro, for ex-
ample, a quota sample would include 12 Negroes in every 100 people
interviewed.

Gallup and other published pollsters abandoned quota samples after

1948 when polls taken that way indicated that Thomas E, Dewey would
defeat Harry S Truman in the Presidential race.
Error: A probability sample permits the pollster to measure sample error
—the maximum extent to which the survey results may differ from a sur-
vey of the entire population. Quota samples do not permit statistical
measurement of error.

The tables below indicate the range of error for samples of various
sizes. Statistically, the error will be no larger than the figures in the tables
95 per cent of the time. As the figures indicate, the size of the sample must
be increased as much as four times to cut the margin of error by half.

Table I shows the maximum error—plus and minus—in probability
samples of varying sizes and division. The larger the sample, the smaller
the error; the more evenly people divide, the higher the possible error.

In comparing two percentage results, another question arises: How
large must the difference be for it to reflect a genuine distinction, beyond
the range of statistical error?

Tables 1T and III show the number of percentage points to be dis-
counted in comparing differences in polls, Table I is used for percentages
near 20 (or lower) and 80 {or higher); Table III is used for percentages
near 50.

Thus, if 50 per cent of those interviewed in 1969 and 40 per cent in 1971
responded in the same way to a question, Table I1I can be consulted to
determine whether the difference is statistically meaningful.

(size of sample)

Table i 1,500 1,000 750 500 409 200 100
Results near 10% 2 2 3 3 4 5 7
Results near 20% 2 3 4 4 5 7 9
Results near 30% 3 4 4 4 6 8 10
Results near 40% 3 4 4 5 6 8 11
Results near 50% 3 4 4 5 6 8 "
Resuits near 60% 3 4 4 5 6 8 1
Results near 76% 3 4 4 4 6 8 10
Results near 80% 2 3 4 4 5 7 9

2 2 3 3 4 5 7

Results near 90%

Tatle ll: Percentages near 20,80 | Table lll: Percentages near 50

sample 1,500 750 6D 400 209 sample 1,560 750 600 400 200
1,500 4 4 5 6 .8 1,500 5 ) [ 7 10
750 4 5 5 6 8 750 S [ 7 7 10
600 5 5 6 6 8 60 [ 7 7 7 10
400 6 6 6 7 8 400 7 7 7 8 10
200 8 8 8 8 10 200 10 10 10 10 12

SOURCE: Paul K. Perry, president of The Gallup Organization
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been working closely with Robert D.
Squier, 36, head of Communications
Co. of Washington, D.C., and Mus-
kie’s media consultant. {For a report
on Squier and the role of political
media consultanis, see Vol. 2, No. 40,
p.2135.)

“Squier is involved in the whole
process,” Miss Wavarro said. “We
work as a team and talk about what
his data needs are. Polling is moving
more toward a media orientation be-
cause people are getting their infor-
mation through the tube.”

Meanwhile, she said, *“The Senator
is always badgering us for informa-

tion.” Muskie plans to receive in-depth

surveys from five or six primary states
by January 1972, In addition, Muskie
‘requires polling research on such po-
litical questions as how closely should
he affiliate himself with Chicago May-
or Richard J. Daley, a controversial
figure but a potential source of dele-
gate support in llinois.

Telephone—The Hamilton firm
uses a “tight screen,” seeking to reach
only persons who intend to vote in
selected 1972 Democratic primaries.

In  upholding their telephone-
based technigues, Hamilton and Miss
Navarro explain how they attempt to
keep the sample unbiased and to es-
tablish a good rapport during the half-
hour interviews. The technigue also
costs about 60 per cent less than field
interviews of comparable size—a
major consideration in the money-
short Muskie campaign.

For the Muskie polls, numbers are
gleaned from telephone directories in
the areas to be surveyed and several
digits are changed before the call is
made. This ensures that unlisted num-
bers will be represented in the sample.
{In Los Angeles, 35 per cent of all
residential telephones are unlisted: in
New York, 20 per cent.)

The Hamilton interviewers call back
three times if no one answers; they do
not always interview the person who
answers the phone. They also employ
a toll-free *‘verification number,”
which most people ask for but which
only a minority actually call. This
keeps their rejection rate to 5 per cent.

Criticisni—In general, pollsters for
Democratic candidates have shunned
telephone polling, and the Muskic
techniques have elicited criticism from
established pollsters. They wonder, in
private, whether Huomilton, who has
been polling since 1963, can “go the
distance” in a Muskic Presidential
campaign,

“Since when did a 24-year-old kid
know something?” said a veteran poll-
ster who works mainly for Democrats,
referring to Miss Navarro. *I couldn’t
handle a Presidential campaign when
1 was 24. I think it's silly.”

Another polister remarked private-
ly: **Basing a major campaign on this
type of information in a primary fight
is a terribly risky thing to do, because
if Muskie falls on his face in Florida,
he’s not going to get up again. If they
are going to have a research program

like that, how are they going to run.

the country?”

“My own horseback judgment is
that our supporters ought to be able
to tell us what's on the minds of
people. Also, people are much more
nationally oriented; you don’t have
the kind of Balkanization on issues
that you used to have.”

Hart nevertheless said that the Me-
Govern forees probably would poll in
Wisconsin and Oregon *“‘to find out
what issues predominate” there. Hart
said, “I think that would be worth the
outlay. But that’s January or Febru-
ary.”

Bayh— Robert J. Keefe, administra-
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Tully Plesser

Miss Navarro said: “It’s too new,
and conventional wisdom says it's no
good. Yet I have a gut feeling for what
P'm after; you have to know how to
play with it.”

After the round of open-ended tele-

phone questioning, Miss Navarro said
she is more convinced than ever that
the system works well and will provide
the kind of data the Senator needs.
The non-pollers: Other Democrats
who are either in or at the edge of the
battle for the party’s Presidential
nomination have not yet commission-
ed any private polling. The Demo-
cratic National Committee, still in
debt from the 1968 campaign, has no
plans to poll, but David A. Cooper,
the DNC's director of research, said
he is prepared to offer technical poll-
ing advice to any Democrat seeking
office in 1972, (None of the Presiden-
tial hopefuls has contacted him.)

McGovern—*We've seen some pri-
vate polls that other people have

done,” said Gary W. Hart, campaign’

director for Sen. George S. McGovern,
of South Duakota. “The reason we're
not doing it is that, first of all, it’s
too early and, second, it costs too
much money and, thirdly, they won’t
tell us anything we don’t already
know. ...

Robert Teeter

Anna Navarro

tive assistant and a top campaign
planner for Sen. Birch Bayh, of
Indiana, said the Senator strongly be-
lieves in taking polls, but, in light of
his “‘low-recognition profile, there’s
not much point in taking them now.”
Keefe said he had been “picking the

-brains” of two polisters, John F.

Kraft and Quayle, “both of whom are
trying to get our business.”

“When we go into {the Florida) pri-
mary situation, we will poll three or
four months out,” Keefe said.

Kennedy —*“We have no reason to

poll,” said Richard C. Drayne, press
secretary to Sen. Edward M. Kennedy,
of Massachusetts.

“My boss reads polls rather avidly.
He’s pretty good at interpreting them,
But we don’t pull our own. There are
other people who pull them for you,
or maybe send you results, but we've
not commissioned any. There’s no
point in paying $40,000 for a poll just
to see whether you were right on an
issue.”

Humphrey-—1n the 1968 Presidential
campaign, Hubert H. Humphrey, the
Democratic nominee, spent $262,000
on polls taken by Quayle and five
smaller firms.

Now that he is in the Senate, ac-
cording to Jack McDonald, his press
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Opinion Firms in the United States

ident); 4000 Albemarle St. NW,
Washington, D.C. 20016, (202)
362-5056.

Institute for Motivational Research;
Ernest Dichter (president); Al-
bany Post Road, Croton-on-
Hudson, N.Y. 10520, (914
271-4721.

Institute of American Research;
Stephen J. Kovacik Jr. (presi-
dent); 88 East Broad St. Colum-
bus, Ohio 43215, (614) 221-2062.

International Research Associates
Inc.; Helen S. Dinerman (chair-
man); 1270 Avenue of the Amer-
icas, New York, N.Y. 10020;
(212) 581-2010.

Gordon L. Joseph and Associates;
Gordon L. Joseph (president);
1510 Veterans Memorial Boule-
vard, Metairie, La. 70005; (504)
835-0635,

John F, Kraft Inc.; John F, Kraft
(president); 30 6th St. SE, Wash-
ington, D.C. 20003; (202) 547-
7080.*

W. H. Long Marketing Inc.; W, H.
Long (president); 122 Keeling
Road East, Greensboro, N.C.
27410; (919) 292-4146.

Louis, Bowles and Grace Inc.; Alex
Louis (chairman); 1433 Motor
St., Dallas, Tex. 75207; (214)
637-4520.

Samuel Lubell; 3200 New Mexico
Ave. NW, Washington, D.C.
20016; (202) 362-3230. #

Market Facts Inc.; David K. Har-
din (president); 100 S. Wacker
Drive, Chicago, Ill. 60606; (312)
" 332-2686.

Market Opinion Research; Fred-
erick P. Currier (president); 327
John R, Detroit, Mich, 48226;
(313)963-2414.

Market Research Field Interview-
ing Service; Marian R. Ange-

. letti (director); 3015 East Thom-
-as Road, Phoenix, Ariz. 85016:
(602) 956-2500.

Marketing Evaluations Inc.; Jack
E. Landis {(president); Cy Chai-
kin (senior vice president); 14
Yanderventer Ave.,, Port Wash-
ington, N.Y. 11050; (516) 767-
4540; (212) 357-7405.

Marplan Research Inc.; F. J. Van
Bortel (president); 485 Lexing-
ton Ave., New York, N.Y. 10017
(212) 697-8788.

Mid-South Opinion Surveys; Eu-
gene Newsom (president), 1750

Tower Building, Little Rock,
Ark. 72201; (501) 374-0605.

Joseph Napolitan Associates Inc.;
Joseph  Napolitan (president);
1028 Connecticut Ave. NW,
Washington, D.C. 20036; (202)
29¢-3780.

National Analysts Inc.; Peter R,
Vroon (chairman); 1015 Chest-
nut St., Philadeiphia, Pa. 19107;
(215) 627-8109.

National Opinion Rescarch Cen-
ter; Norman M. Bradburn (di-
rector); University of Chicago,
6030 South Ellis Ave., Chicago,
111. 60637; (312) 684-3600. 1#

Opinion Research Corp.; Joseph C.
Bevis (chairman); North Har-
rison St., Princeton, N.J. 08540;
(609) 924-5900.

Opinion Research Laboratory; Guy
E. Rainboth (president); 2108
North Pacific, Seattle, Wash.
98013; (206) 632-9274.

Opinion Research of California;
Don M, Muchmore (chairman);

1232 Belmont Ave., Long Beach,

Calif. 90804: (213) 434-5715. *

Political Surveys and Analysis Inc.;
Charles W. Roll Jr. (president);
53 Bank St., Princeton, N.J.
08540; (6093 924-5670.

Public Affairs Analysts Inc.; Jo-
seph Napolitan (president); Mi-
chael Rowan (executive vice
president); 1028  Connecticut
Ave. NW, Washington, D.C.
20036: (202) 296-6024.

The Public Pulse Worldwide Inc. (a
subsidiary of Daniel Starch and
Staff Inc); Oscar B. Lubow
(president); Mamaroneck, N.Y.
10543; (914) 698-0800.

Publicom Inc.; Gerald D. Hursh
(president); 1300 Connecticut
Ave. NW, Washington, D.C.
20005; {202) 293-1644.

Oliver A. Quayle HI and Co.
Inc.; (a wholly owned subsidiary
of the Minneapolis Star and
Tribune Co.): Oliver A. Quayle
11T (president). 141 Parkway
Rd., Bronxville. N.Y. 10708
(212) 295-0779. *

Research Services Inc.; John W,
Emery (president); 1441 Welton
St., Denver, Colo., 80202 (303)
244-8045.* 4

Research Systems Inc.; R. B. Col-
lier (president); 1314 Burch
Drive, Evansville, Ind. 47711;

©(812) 867-2463.

Response  Analysis  Corp.; Dr.
Herbert 1. Abelson (president);
1101 State Rd., Princeton, N.J.
08540; (609) 921-3333, *

Responsive Research Corp.; Peter
K. Simonds (president); 7 Water
St., Boston, Mass. 02109; (617)
742-3582.

The Roper Organization Inc.;
Burns W. Roper (president); One
Park Ave, New York, N.Y.
10016: (212) 679-3523.

W. R. Simmons Associates; W. R,
Simmons (president); 235 East
42nd  St.,, New York, N.Y.
10017; (212) 986-7700.

Sindlinger and Co. Inc.; Albert E.
Sindlinger (president); Harvard
and Yale Aves., Swarthmore,
Pa. 19081 (215) 544-8260. .

Strategy Rescarch; Richard W.
Tobin Jr. {(president); 4141 N,
Miami Ave., Miami, Fla. 33127;
(305) 751-2216.

Suncoast Opinion Surveys; Rich-
ard H. Funsch (president); P.O.
Box 1121, St. Petersburg, Fla.
33731; (813) 894-4560.

Survey and Research Services Inc.;
Dorinda T. Duggan (president);
2400 Massachusetts Ave., Cam-
bridge, Mass. 02140; (617) 864-
7794.

Survey Research Sciences Inc.;
Richard R. Stone (president);
11411 North Central Express-
way, Dallas, Tex. 75231; (214)
691-0578.

Surveys and Research Corp.; Li-
bert Ehrman (executive vice
president); 1828 L St. NW,
Washington, D.C. 20036; (202)
296-1935.

Wallaces Farmer; Richard J.
Pommrehn (research directory;
1912 Grand Ave., Des Moines,
Towa 50305, (515) 243-6181. ¢

Joe B. Williams Research; Joe B.
Williams (research consultant):
Elmwood, Neb. 68349; {402)
994.5393.

Daniel Yankelovich Inc.; Daniel
Yankelovich  (president); 57§
Madison Ave., New York, N.Y.
10022; (212) 752-75300. *4

* —member of the National Council on
Public Polls

t—non-profit and/or academic

#—results are always publicly published

~compiled by Ann Northrop
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secretary, “There's no activity of any
kind....He doesn’t have advance
men. He doesn’t have money men.
He doesn’t have delegate people. He
doesn't have pollsters.”

Jackson—A no-polling report also
came from the office of Sen. Henry
M. Jackson, of Washington, whose
supporters are gearing up for a major
effort in next March’s Florida pri-
mary.

S. Sterling Munro Jr.. Jackson’s
administrative assistant, said that
“When your investment is zero, your
cost-benefit ratio is 100 per cent.”
Sharing the burden: At a dinner
meeting of Presidential candidates,
called by party chairman Lawrence F.
O'Brien July 14, Muskie proposed
undertaking a pooled public opinion
survey, utilizing a single pollster, as a
means of saving campaign funds.

The Muskie plan will be studied
further in staff meetings, but it was
not greeted with enthusiasm.

None of the dark-horse candidates
—such as Sen. Fred R. Harris, of
Oklahoma, and Rep. Wilbur D. Mills,
of Arkansas—are having any polling
done for them, and they are not in-
terested in paying an equal share
of the cost of a joint survey —the for-
mula that Muskie's staff regards as
the most equitable.

All pollsters interviewed by Na-
tional Journal opposed the shared-
data proposal, although they did not
want to say so publicly for fear of
offending Muskie, whose business
they believe is still up for grabs. One
polister said, *You can’t do that any
more than you could work for Ford
and General Motors. It just seems un-
patural to me.”

Feedback

Oliver A. Quayle III takes con-
fidential polls for many leading
Democratic  politicians. He also
takes polls for Harper's magazine,
which owns Quayle’s polling com-
pany outright and which, in turn, is
owned by the Minneapolis Star and
Tribune Co.

“We bounce things off Oliie,”
said William S. Blair, the Harper's
publisher. *In other words, here’s a
guy who wants to do a picce about
a particular politician. We might
send the writer up to tatk to Quayle.
Obviously, Ollie knows a hell of a
lot about individual politicians in
this country.”

Techniques

The late Elmo Roper, a pioneer
polister, said that the polling business
sat on a three-legged stool: sampling,
interviewing and interpretation.

This base¢ has remained constant
since Roper began polling in the mid-
1930s. But the kind of information
that sophisticated politicians are seek-
ing and the kind of techniques that
pollsters are using to obtain it for
them have changed profoundly.

A Midwestern Senator said, “Quite
frankly, the trial heats and the stock
question about approval is probably
the least valuable, so far as I'm con-
cerned, because there isn’t a thing you
can do with that kind of information.”
{The Senator, who is up for reclection

in 1972, will be polling heavily, but he .

does not want his constituents to
know about it because *it weakens my
posture.”)

Utility: William Hamilton, now poll-
ing for Muskie, said that private polls
can tell candidates what issues are im-
portant enough to change voting deci-
sions; whether these issues can be
welded into a campaign theme; and
how the over-all political climate, in-
cluding the other candidates in a race,
will affect the outcome.

(Pollster Tully Plesser said his polls
revealed that a referendum on liguor-
by-the-drink was a major factor in the
senatorial contest in Texas in 1970,
because of the voters who were at-
tracted to the polls by the liquor is-
sue.)

Interest groups who are seeking to
affect the outcome of an clection may
take polls that elicit complex data.

“COPE can buy 10 surveys and de-
liver. them to the candidates,” said
pollster john Kraft. *“It gives them a
certain control over the campaign.”
The Committee on Political Educa-
tion, the political action arm of the
AFL-CIO, has been taking polls since
1958. {For a report on COPE, see Vol.
2. No. 37, p. 1963.)

Similarly, the American Medical
Political Action Committee (AM-
PAC), through its state organizations,
spent more than $400.,000 to poll for
Republicans between the 1968 and
1970 elections. Vincent P. Barabba,
chatrman of Decision Making Infor-
mation Inc., a California-based AM-
PAC polistery said: “Those guys (at
AMPAC) have dene as much to im-
prove the systematic analysis of the
political process as any organization
in existence today.” {For a report on

AMPAC, see Vol. 2, No. 31, p. 1659}
In Barabba’s view, “A critical abil-
ity of a good (polling) firm is to have
experience in overcoming the hesi-
tancy on the part of some campaign
managers to really make use of this in-
formation. If you accept a campaign
as an economic concept—that is, you
are going to attempt to allocate lim-
ited resources in the most efficient
way—then this information is cru-
cial.” ‘
Costs . and timing: Thomas W. Ben-
ham, vice president of Opinion Re-
search and its liaison man with the
White House, said: “'If you're running
a campaign where you’re going to
spend $300,000, you better put 10 per
cent aside for polling research, be.
cause it can make the other 90 per
cent twice or three times more effi-
cient. . ..

“You might want to do a ‘base
study’ early in the campaign year,
This could be an interview that lasts
45 minutes to an hour and it’s a big,
expensive undertaking. But, from that,
we can do selective studies. We can
check on changing issues.

“And then we can do a small-scale
telephone effort, re-interviewing cer-
tain people (a technique known as
panclback), to see if they have changed
their minds. You can develop a so-
phisticated tool and it can still have
good economy to it.”

Costs of seemingly comparabie sur-
veys can vary as much as 30 per cent,
depending on the procedures, the
overhead and the profit margin.

Senatorial and gubernatorial candi-
dates commonly budget $30,000 for
polling research over the course of a
campaign. One statewide poll in a big
state may cost $10,000 to $15,000; a
survey of a congressional district can
cost up to $10.000. (The techniques of
conducting both polls are essentially
the same; the only major saving is in
travel.)

“People are beginning to see that
this kind of data is much more valu-
able if you can establish a trend,” said
Tecter of Detroit’s Market Opinion
Research. This, of course, entails mul-
tiple interviews: in the feld, interview-
ers are paid $2 an hour or more, plus
expenses,

DMI's Barabba said: “The diffi-
culty you have in measuring costs be-
tween companies is knowing whether
you're measuring apples and apples or
apples and oranges. There are a lot of
ways to cut costs in this kind of re-
search. Unfortunately, there is a direct
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relationship between costs and qual-
ity.” :

The product: John Kraft, who has 18
years’ experience working for both
Democratic and Republican candi-
dates, said he normally prepares a
written report, about 40 pages in
length, of which three-fourths is in-
terpretation.  “I'll also supply the
(computer) printouts when I'm asked
to, but I've had only two such re-
quests.”

Kraft, like most other pollsters, pre-
fers to discuss results and their mean-
ing with the candidate and his staff.
“In many cases, it’s best to talk it
out,” he said.

Unfavorable reports can bring com-
plications.

Teeter recalled: *‘I had one guy sev-
eral years ago who had been working
hard for two or three months and got
a bad poll and just sat in a hotel room
and drank for about four days. We
couldn't move him; he was in shock
because the poll still showed him 10-
15 points behind. He eventually
won. . . . Now, we talk a lot about
how to lay bad ones on people before
we do it. It's a very tricky thing.”
Developments: Most pollsters inter-
viewed by National Journal said they
recently have started making more ex-
haustive studies of sub-groups and an-
alyzing the response to various issues.
“There’s particular interest in the
young voters in '72,” Quayle said.

Quayle also reported that he is ask-
ing more media-related questions.
“It’s the sort of question I don’t like
to ask, because I don’t think people
really know how they get their infor-
mation. I'm amazed at how little the
television people know sometimes
(about the makeup of their audiences)
in a given market. But we're learning
to work better together.” ,

ORC’s Benham said his firm had
been able to shorten substantially the
time period from “problem to data™
by using more telephone interviews.
“We've also learned how to weigh
them better.”

William M. Longman, president of
Central Surveys Inc., said in a tele-
phone interview from Shenandoah,
fowa, that his firm now was able to
provide overnight results to political
clients through arrangements for the
use of computers at the interview sites.

Robert K. McMillan of Chilton Re-
search Services, a proponent of tele-
phone interviewing, said: “In a day,
you can do here what it would i1ake
you four weeks to do if you had to

mail out questionnaires (to interview-
ers). I also think we get higher cooper-
ation rates around the country than is
possible in face-to-face interviews. In
some areas, you can’t get people to go
in at all.”

Cleavage: Telephone survey research
for politicians has mushroomed with
the widespread use of bulk-rate long-
distance (WATS) lines and computer-
ized random generation of telephone
numbers. But some members of the
political polling fraternity remain op-
posed to telephone surveys.

Charles W. Roll Jr., president of
Political Surveys and Analysis Inc.
{PS&A), which has done most of the
polling commissioned by Nelson
Rockefeller, said: “If T were buying
surveys for a political campaign that
1 felt was terribly important, and there
was-enough money, I wouldn’t touch
a telephone survey. I have reason to
believe {from Rockefeller campaigns)
that some people are far less critical of
individuals when asked about them
over the phone, and that, of course,
creates a different result.

“If | were involved in a Presidential
campaign, [ would throw the tele-
phone away, unless there was an ex-
tremely urgent time factor involved.”

(Roll is an employee of George H.
Gallup, who bought PS&A from its
founder, Archibald M. Crossley, in
1970; PS&A uses Gallup's sampling,
interviewing and tabulating facilities,
which are based solely on field inter-
views.) '

DMTI's Barabba said: “You can get
more about a person at the door than
on the telephone. The telephone’s
great strength is that you get wider
distribution of your sample and inter-
view clusters.”

Don M. Muchmore, chairman of

Opinion Research of California, who
has done comparative studies of tele-
phone and field interview polls, said
the field work produces superior re-
sults and should be used, except in
high-urgency polls of national scope.
“With no eye-to-eye contact, there's
no trust,” Muchmore said.
Sample methods: Political pollsters
also divide over whether to use quota
or probability samples. {For a discus-
sion of sample error, see sitatistical
box.}

Quayle éaid: “Nobody does proba-
bility samples, strictly speaking. And
if you did, it would be obscene, be-
cause you'd be charging a guy an arm
and a leg for a greater degree of accu-
racy than he needs. . ..

*None of the private pollsters do
complete probability sampling be-
cause of the prohibitive expense.
(Quayle noted that this was not the
case for the Gallup Poll and the Har-
ris Survey, “‘because their necks are
on the line.”")

*You pick up a point to a point-
and-a-half of margin with probability
samples. I've done them when I've
had to, when I knew I was in a differ-
ent ball game.”

John Kraft and his wife, Fran Far-
rell Kraft, who is also a well-known
pollster, agreed with Quayle. “There is
no significant difference in the result,”
Kraft said.

Several pollsters disagreed, how-
ever. One was PS&A’s Roll, who
said: “The respectability of quota

“samples went out in 1948, with the

Truman-Dewey election. You don’t
know what your sample error is. Luck
is with them. But it’s certainly not
enough to hang your hat on, I would
think.”

ORC’s Benham said his firm used
only probability samples. However, he
said: “In many situations, you can use
the best scientific probability sample
or a mediocre quota sample and get
the same results—because there’s no
critical element that would make an
essential difference.”

Assessment

Pollsters and politicians coexist un-
easily, needing each other and yet
aware of each other’s limitations.

Both are victims of a vicious circle

in politics: the degree of media expo-
sure affects poll results; poll results af-
fect the amount of campaign funds
that can be raised; campaign funds af-
fect media exposure.
Drawer syndrome: Muchmore thinks
campaign managers, more than candi-
dates, are responsible for poor rela-
tionships. *We give them a battle
plan, and many times they don’t want
to use it because they have a feeling
it’s going to go a different way. Some-
times they're right; sometimes they're
wrong. But, more often, they're
wrong.”

Another Californian, Vincent Ba-
rabba, said: “*We see an awful lot of
what we refer to as the right-hard
drawer syndrome. You give a guy 2
survey —you make a fancy presenta-
tion—and he says, ‘Gee, that’s great!
And he opens up the right-hand
drawer of his desk and puts it in there,
and that’s the last time it’s used.

“Then, if someone asks what a7¢



you basing all those decisions on, he
opens up the drawer and says, ‘Well,
we got a survey.” ™

MOR’s Teeter believes the worst is

over. “Two or three years ago,” he
said, “we had a real problem with
guys who were using it for the first
time and thought they had just bought
themselves magic buttons. With some
people, it became a narcotic. If they
didn’t know what to do, they had an-
other poll taken.”
Getting more: From the client’s side, a
Democratic Senator said privately: “I
don’t know of anycne around here
who is having polling done and who
wouldn’t like to get more than he’s
getting out of it. But I know it's sim-
ply a matter of dollars. They have a
product to sell; they have costs.”

If finances are often a central prob-
femn to the pollster, they are even more
of one to the politician. A Republican
Senator from the Northeast said:
**There isn’t any question that I
couldn’t solve if 1 wanted to spend
$25,000 for a survey.”

But the difficultics range beyond in-
sufficient funds. A campaign manager
who has worked with pollsters for
many years said privately:

“I think there’s room in this busi-
ness for someone who really wants to
drive it wide open. He could drive all
these guys out. For example, why not
add an entire demographic package
with sample electoral analysis and pri-
ority ranking of states, congressional
districts and counties, with cross-data
by issues. It’s possible with computer
analysis. That’s a service I could really
use.”

In 1968, the National Republican
Congressional (Campaign) Committee
and its Senate counterpart bought a
$400,000 survey through Datamatics
Inc., a subsidiary of Spencer-Roberts
and Associates, a California-based
campaign consulting firm. Datamatics
is now dissolved; at the time, it was
headed by Vincent Barabba.

Neither the House nor the Senate
committee is scheduling any polling
projects for 1972, Paul A. Theis, direc-
tor of public relations for the House

group, said: “We got committed to
doing the (1968) thing without assess-
ing as much as we should have in ad-
vance.” (For a report on the House
and Senate GOP campaign commit-
tees, see Vol. 2, No. 31, p. 2100.)
Pressure points: In a profession linked
closely to the academic community,
but with no entry standards, salesman-
ship remains a persistent problem.
*“It’s the gut problem in the business,”
said Albert H. Cantril, a Washington-
based polling consultant. Cantril is the
author, with Charles Roll, of Hopes
and Fears of the American People
(Universe Books, 1971), which is
based on Gallup research.

Said Cantril: *The only way you
can seek new business is to tear down
the other guy’s methods and try to
show politicians that they are not get-
ting anything too useful. There are no
teaching materials you can use unless
you break the confidence of a private
{political) client.”

Political pollsters also are encoun-
tering fresh problems in seeking to as-
semble valid public opinion data. An
executive at Chilton Research Services
in Philadelphia said: “There’s no use
kidding anybody; the cooperative rate
is decreasing every year. It used to be
20 years ago if we got a 3-per cent re-
fusal rate we were concerned about it;
today, they are running 10 and 12 per
cent,

“It’s all part of the misuse of re-

search techniques. People today are
just more suspicious. You know, a
salesman calling up and saying he's
making a survey and the next thing
he’s knocking at your door.”
Dangers: Private polls can cause com-
plications in campaigns that are not
always readily apparent. For example,
Sen. Jacob K. Javits, R-N.Y ., received
a poll from Tully Plesser in 1968 that
showed Javits leading his Democratic
opponent, Paul O'Dwyer, 48-16.

Javits” advisers were hesitant about
releasing the poll, despite the strong
lead, for fear it would not be believed
and would raise a “credibility issue.”
Yet another consideration was fear
that it would be harder to raise money

>

if potential backers thought Javit‘sA

could not lose.

The poll was nevertheless “leaked”
to The New York Times for its “band-
wagon™ effect and because it showed
Javits to be the strongest Republican
politician in New York state at the
time.

The release of the poll led to a
charge by O'Dwyer that it was a delib-
erate attempt to influence the New
York Daily News Poll, which was
scheduled to commence canvassing
just after the GOP poll was released.

While the Javits “leak”™ was a delib-
erate one, candidates often insist that
a pollster report directly to them in an
effort to control access to private polls
on the campaign staff.

Pollsters and politicians are coming

increasingly to agree that there is a
limit to what surveys can accomplish,
MOR’s Tecter said: “You can’t go
and say to some guy, ‘Look, if you go
out and take this stand, you'll increase
your support 4 per cent.” That’s
crazy.”
Progress: If political pollsters are still
searching for a firmer foundation,
there are nevertheless signs of prog-
ress.

Quayle said: “A couple of years
ago, everybody 'was trying to get into
the act. And that’s not happening any-
more. A lot of commercial firms—the
guys who were researching soap and
so forth—began to dabble in politics,
looking at it as a new market. But
you've got to know something about
politics in this business. It’s an art as
well as a science.”

Roll believes that what is needed is
better liaison between the campaign
and the pollsters—*“politically sensi-
tive men inside the campaign organi-
zation who are at the same time highly
sophisticated about the use of polling
techniques.”

“It's a funny business,” another
well-known pollster said. “When you
get all this stuff done, the candidates
look at it and il it doesn't really agree
with them, they're very suspicious.
But if it agrees with them, it’s the best
poll in America.”
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THE WHITE HOUSE

WASHINGTON q‘{

August 15, 1971
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MEMORANDUM FOR: FOLLOW UP

FROM: GORDON STRACHAN

Check with Magruder regarding complete description of the
$350,000 RNC research project.

Also, follow up with Magruder regarding the Rumsfeld
spokesman resource request for an additional staff man
referred to in my August 2nd memorandum to Mr. Haldeman,
with his question to the side, held in my "Magruder's
Projects" file.



Je™. A/l
i @OMLL —Condil = Temming p Crncenlin

Mng WA rnanr (o
btoz%ww/ﬁ.

6 O - — @lsX
—© Fursb_ - ?’pm@
| -Q/mpm//\—’r b P

TN = 4§



THE PHILADELPHIA SOCIETY

National Mezting = April 10-11, 1970 - Chicego

Frederic N. Andre, 1604 Center Tower, é00 North Alchama Street, Indicncrolls, Indicna

I3
¢ k4

tdward €, Banfield, 121 Gorfield Street, VWatertown, Massachusetts 02172
Nro end Mrs, Hereld M, Baum, Suite 334, 35 East Wacker Drive, Chicege, Hinois 60501

WA A’\{'

vite
W. F. Barns, 107 Freooucis Fic:c:sa, fthaca, New York 14850
Moo oand Mrs. Bryen Bernsiein, E-327, 1603 Eest Tn?rd Sireet, Bloemington, Indicna 47401
David 2, Bingham, 7801 North Chcsi‘er, Indiencpolis, Indiane 46240
Nr. end IMrs, Denny 1, Boggs, 505 Steele, Frankfert, Kentucky 40401

jAOIA
th C’g?nbv ;\vcnu«:, Cf

J. G. Cempaigne, Jr., 6755 Sout cogo, Hiinois 60649
Mo ond Mrsy Albert ML Camapbet! Bidg., Indianepsolis, indiana 46204

a
<
0]
L]
e
o
B
e
)
‘=
O
.7
‘52
pd
o

2 Gk S?ree.f chovcr, T\ew Herpshire 03755
v Mrs, Willien Fo Campbell, 3914 *"ou..,cml, Beton Rouge, Louisicna 70806
Werren L. Cocls, Jr., f\p\:riman? éO], 5320 South Herper, Ch:ccgo, ftin
Dm. E. Cope, R, R, 5, Box 549, Greznweod, Indicna 46142
wonwe, Evenston, IHinais 60201

_U
&
o
&
i
=1
-~
)
g
a

=
2
w0
<D
£3
g

A
2,
=
©
p>
Z
o

Stephon ML Davis, 6474 Collcge Avenue, Indicncnolis, Indiong 46220
Fre*f V. Decker, 827 N.W. 31st Strect, Corvaliis, Creaon 97330

Nr.o cnd Mrs, Louls H, T. Dehiniow, Uﬁ;u North Kingsbury St,, Chiceno, lilinois 60014
Vithion C, Den m, Denicon University, Granvilie, Chio 43023

Lestio Duvell, 1128 Fidelity 2uilding, Indicncpolis, Indicna 46204

}

) N R . . . o~
M, Stenten Evens, The dndiancenlis News, Indicnczolis, Indiang 442045

s
)

Edwin J. Feulner, Jr., Apcrimont 710, 1200 South Courthouse Rd., Arlinaton
»t i

ks
Robert Fountain, 2209 Ecstiawn Drive, Apcriment 4, Midiend, Michigon 48540

Fokb Frenk, 928 South }.an:mm, Bicemington, Indiana 47401
David Friedmen, Unit H, 5037 Scutn Diaxel, Chiccgo, Ulinols ¢0615

Mitton Friedmen, Depertmont of Econemizs, University of Chicego, Chizeg:

-



Ihn Pafledslphia Sacicly
Aeril 10-11, 1970
Pege 2

Robarr W. Gelm, 1017 State Cifice Building, Indicncrolis, Indizna 44204
Hiinofs 1101

Robert M. Gaylord, Jr,, 707 Fulten Avenue, Rocﬁf‘“ d
Richerd Glover, Ir., Northwood f..ﬁnum, Midland, & gen S854
Chcrles W. Greenleaf, 1923 Greenloaf Blvd., Elkhat, Indicng 44514

Spencer P, Harris, 2733 Frairie Awn je, Evanston, lliirols é"(}f

Henry Hax f:*f, 65 Drum Hill Dc , Wilton, Cennectizut 03587
Blahoslay Fruby, Aoariment 8- A, 5 5 W s T Sivear, ew Yerk, LY. 10025
Theodore L, Fumes, 2800 Jutlend Read, Kensingion, Meryland 20795

Y. H, Huvi, Hoover institution, Stenford L’niversf%y, Stenfard, Celifornia 94305

Thomes R. Ireland, 7125 Misouri Avenue. Hammend, Indiana 463723
r b &

Nenecy Keefer, 1460 North Sandburg Taerace, Chizego,
Donald L. Kemmarer, 110 David Kinley Hall, Univarsity o
Jemes D, Koarner, 565 Marrett Rocd, lexington, Masachusntts 02173

H. F. Lengenberg, 506 Clive Sé‘*ﬁ:’e” St. Loufs, 'f"'s':sour?
Artnur W, Libby, The Falk Corpnrcti

James AL Linen, IV, 6701 C@ui Cc;xs?{:z'
Mr. end Mrs. Don Lipsstt, 7478 Counteybreol Driv

Lewis E, Uoyd, 619 Hillcrest Drive, Midlcnd
John F. Lulves, Jr., 14 South Bryn Maovir Avenus, Bryn Mo, Penniylvanic 19010

_O‘
o
=
yomand

W
>
i
a_

(5.
g F
=

Mo
<O
l;}m
Low]

Angus MacDeondld, 1 5 NCI'H\ S'S{:':"‘.d Straet, Stillwater, Minnesotz 85232
Henry G, Mannz, De; f Pol :'.‘? -l 5:'?.-: x,e., L"niw;rriiy of Pochzstor, Rechaster,
j Y, 16021

John A, Marlin, \,OI mﬂ 7»3;
John T, McCeriy, Rockferd Collaca R‘n 'm*a !(fi:ois 6115\'}]

/7?7 ‘ ~ 7 o
David Melse .mrn, Devariment of & ics, facaizar G
Lynda (Lea) Mayers, 1245 - 4ih Street, S.W., Veoshington
Cherles G, M"f* IV 44 Well Siveet, ! '

Dwigiit D, Murphey, 2648 Nanhattan Siraar, Wichis

Courtland G, Nevion, Jr., 1500 Nurth LaSelle T
Gerhert Niemayeor, 806 Eost Angala Blvd,, South
! ’

Gery North, Apertment 22, 983 West La Ceding, ;\i‘f&:fl'SIC‘Q; Cc!??orr
Mr. end Mrs, Frederick MNymoyer, 16540 Soutn Park Avenue,

- - # N - ~e * ¥ i ~1
Lonnert A, Palma, Jr., 18720 Sun-ar Bidee, No
[N = T e po . - -
it [ IV t?'.\ LA
e ,
r. EIRAN I »

and, lilinois 0473



Heary Poonooy, Vi VWesr Hlinels Strect, Chicego, [incis 0810

W, Ho Dagnacy, 2141 South Jsfferson Street, Chiccge, lllincis 40616

Mr. cnd trs. J. Fo Rench, 1405 Sixteantn Sireer, Racine, Wisconsin
George fesch, 20 Willow Road, Menlo Park, California 94025

Vallaee D, Foeller, P.Cr, Box 1801, Midlend, Michigan 4884

Mr, wnd brs, Jernas Rack, 304 Coutn Medison, Bleomington, Indicna 47401
Maurica Poszafield, 205 Zauth LaSalie Sirset, Chicegn, [Hinois 60804
Kapiviz Doz, 1407 Lo pey Cifiee Duilding, Weashington, D.C. 20515
Loyd H fand, Michigan 48640

Amos R 2 Hiligrove Peorkw 3 Nidlend, Michigan 48440

Fonald eli, 3007 Eay City Road, Midland, Michigen 48240

John L, Ryas, 102 Fcr-as'? }"0,, Indicncpolis, Indicna 456240

Box 4028 East Texas S

hverw od nstitute, Midland,
Arthur A, Shenfic Road, Rockford,
E@i’ﬂ(rtj ?o,

Richard H,

ation, Commerce, Texes 75428
‘ew Jersey Avenve, S, E., Wcshing%on, D.C, 20515

Michigan 43540

Hinois 61107

e Drive, Chicecgo, llingis ¢0510
“,m,m, Midiend, Michigen 48640
Sherweed Jo B, Sugden, Cpen Couri' Publishing Cerapany, LaSalie

, Hinois 61301

Robert K. ¥/, Tayler, ¢33 Mulford Roud, Wyncote, Penn o 19095
Kennath §, Templeion, Jr., 1134 Crene Streer, Nenlo P IIF rnia 94025
Stephen J. Tonsor, 1505 Marten Street, Ann Avbor, :\aachng 4810

Walrer B, Tropp, 3702 Crenord Drive, Midland, Michigan 48640 .

J L. Tulle *, 228 MNertn QCeaan Blvd,, Dalray Bzach, Fleride 334

Ernmmeit Tywrell, Jro, RoR. 1T, Box 340

Meme M WVedie T4 T A O At
V&/(})/f‘“ Ui, V1S, 14 20Ul u tn N awr Avenue p BOYT VSN,
3 £ s YAt A A 1
Erncst ven Con tlacy, 118 West 7900 Strear, N:w Yar; N,
» liling

Pcmi Vu 2ll, Apcrtai

‘:’fcf?s, 507 QE‘:?e ‘Dfﬁ:e Esuﬁdin o L dicnepolis,
1

; Weshingten

B‘Cf““ ington, ndmm

o £ .L, o~
ER G

IC?

Indiana 48204
, D.C, 2001
Lc;a-mon?,

ing 29301

on Uﬁ\:‘ars?;‘y, St. Louis, Miss

Tirnothy J. \;?.eaiv -, }L‘pi;?f'fd:ﬁﬁ? 334«?, 2‘ ? Pc;mez‘ Avenuz,
Jermos W, Wigsins, Converse College, Spertonburg, South Ceroli
Peter P, VWirzasld, Deporiment of Histery, Weoshing!

David R, V. ; eqon, Hinsis é1(

lefthy S, Vinod, 700 0200 Sivoet, Crogen, Dlinsis &";D:T%
Kot Zinhearil VA% Fer 700 B ar) Novs Yerk, NLYL. 10023

MNaw York 10538


http:t.,!/'l.ot
http:Is\,..ij
http:il(""'J,111,_i1v.l1

	H.R. Haldeman 26-4a.pdf
	H.R. Haldeman 26-4

